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Introduction 
GROWTH is an innovative Erasmus+ initiative aimed at empowering young people across 
Europe by promoting positive entrepreneurship. Through specialized training programs 
and advanced e-learning tools, GROWTH provides essential skills and resources to youth, 
particularly those from financially disadvantaged backgrounds, to succeed in the world of 
entrepreneurship. 

More than just business training, GROWTH takes a comprehensive approach to develop 
self-confidence, foster positive attitudes, build resilience, and support the well-being of 
Europe’s young people. Its mission is to make entrepreneurship accessible, sustainable, 
and supported by mentorship and community networks. By offering state-of-the-art 
courses and game-based learning experiences, GROWTH makes the entrepreneurial path 
both engaging and impactful. 

Objectives 
The GROWTH project focuses on enhancing youth entrepreneurship by promoting 
self-confidence, resilience, and positive psychology. It aims to empower young people, 
particularly those with limited opportunities, to pursue entrepreneurship through an 
innovative training course, game-based tools, and mentorship. The primary objectives are: 

1.​ Clarify the meaning of youth entrepreneurship. 
2.​ Identify methods needed to implement entrepreneurial initiatives. 
3.​ Assist youth to build up entrepreneurial skills. 
4.​ Help youth develop sustainable projects by providing training. 
5.​ Help youth identify and assess business opportunities. 
6.​ Exchange good practices and mutual learning in the field of entrepreneurial among 

youth and workers. 
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7.​ Provide youth workers with appropriate training opportunities. 

The project’s goal is to establish a foundation for sustainable, innovative business ideas 
led by youth, guided by trained youth workers, to help young individuals develop 
entrepreneurial skills, strengthen self-worth, and embrace positive psychology. 

Our Partnership 
The GROWTH project brings together a diverse and experienced partnership across 
Europe, combining unique expertise in youth empowerment, education, social innovation, 
and digital transformation to foster entrepreneurial skills among young Europeans. 

 

Associazione Culturale Pro.m.e.t.eu.s (Italy): A cultural association dedicated to promoting 
European values and fostering cultural exchange through educational projects and training 
programs. 

 

Innovation Hive (Greece): A private non-profit organization focused on research and 
development in social innovation, aiming to address societal challenges through innovative 
solutions. 
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Connect Your City - Brussels (Belgium): An organization that engages youth in creative 
activities, cultural events, and educational programs to promote active citizenship and 
social inclusion. 

 

Eurospeak Limited (Ireland): An educational institution providing language courses and 
vocational training, emphasizing the development of skills necessary for personal and 
professional growth. 

 

Innovation Bee (Greece): A company specializing in technological solutions and digital 
transformation services, supporting businesses and organizations in adopting innovative 
practices. 
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Balkan Bridge EOOD (Bulgaria): An organization committed to fostering cooperation and 
development in the Balkan region through educational initiatives and cross-border 
projects. 

 

Education and Social Innovation Centre of Austria (ESICA): A center dedicated to 
promoting social innovation and education, focusing on inclusive practices and community 
development. 

Our way of work 
In the GROWTH project, our approach includes several key activities: 

●​ Conducting an analysis report that draws on existing literature and best practices to 
support youth entrepreneurial initiatives. 

●​ Developing a blended, innovative training course and materials to help young 
people strengthen their self-concepts, competencies, and specific entrepreneurial 
skills. 

●​ Creating the “GROWTH” Toolkit tailored for Youth Workers. 

●​ Launching an e-learning platform featuring an interactive digital board game. 

●​ Implementing a mentorship program led by Youth Workers and Mentors. 

Through these activities, GROWTH aims to equip youth and their mentors with 
comprehensive, engaging tools for entrepreneurial success. 
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Context of the GROWTH – Toolkit for Youth Workers and for 
Youth Organisations 
The GROWTH Toolkit for Youth Workers, will compile the project’s training curriculum, digital tools, 
and methods to aid youth workers and youth organizations in delivering innovative, digital-based 
entrepreneurship courses. It includes a consolidated report of data collected from pilot activities, 
alongside practical guidelines, theoretical insights, and resources on youth entrepreneurship, 
positive psychology, and self-concept development for young entrepreneurs. 

The toolkit, available in six languages, is downloadable from the project’s website and e-learning 
platform.  
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Educational Unit N. 1 – Entrepreneurship and Industry Trends 

Unit Overview 
This unit prepares Youth Workers to introduce young participants to the foundational 
concepts of entrepreneurship and the current trends shaping various industries. It equips 
Youth Workers with the knowledge and tools to guide young people in understanding the 
entrepreneurial mindset and recognizing opportunities in today’s economic landscape. 
Through this unit, Youth Workers will learn to foster critical entrepreneurial skills among 
youth, including innovation, resilience, and adaptability, empowering them to confidently 
explore and pursue business ideas in dynamic environments. 

Learning Objectives 
By the end of this unit, Youth Workers will be able to: 

●​ Explain the key principles of entrepreneurship and its role in economic growth to 
young participants. 

●​ Guide young participants in identifying and analyzing current industry trends and 
market opportunities. 

●​ Encourage innovation, risk-taking, and adaptability as core aspects of the 
entrepreneurial mindset. 

●​ Highlight the importance of continuous learning and staying informed about industry 
developments. 

●​ Support young participants in developing resilience and persistence, essential traits 
for entrepreneurship. 

Targeted Skills and Competencies 
This unit aims to develop the following skills and competencies in Youth Workers, enabling 
them to effectively train young participants: 

●​ Analytical Skills: Ability to conduct market and trend analysis, helping youth 
recognize potential business opportunities. 

●​ Business Acumen: Knowledge of entrepreneurship fundamentals and economic 
impact to communicate effectively with young participants. 
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●​ Strategic Thinking: Skills to assess opportunities and risks, enabling youth to think 
critically about business ventures. 

●​ Adaptability and Resilience: Techniques for fostering a resilient mindset among 
young people to navigate challenges in entrepreneurship. 

●​ Networking and Communication: Competence in building connections and 
sharing insights with youth about industry resources and trends. 

Total time of delivery: 7 hours and 10 minutes. 

Module 1: Introduction to Entrepreneurship 

Learning Objectives 
1.​ To explain the concept of entrepreneurship and its various forms to young 

participants. 
2.​ To describe the key characteristics of successful entrepreneurs, such as innovation, 

risk-taking, adaptability, networking, and persistence. 
3.​ To illustrate the impact of entrepreneurship on economic growth and job creation. 
4.​ To foster an understanding of the entrepreneurial mindset as a foundation for future 

business initiatives. 

Learning activities  
1.​ Interactive Presentation (15 minutes) 

a.​ Begin with a presentation on the basics of entrepreneurship, covering 
definitions, forms of entrepreneurship (e.g., small business, startups, social 
enterprises), and the significance of entrepreneurship in the economy. 

b.​ Use visual aids or slides to introduce key entrepreneurial characteristics, 
emphasizing real-world applications of innovation, adaptability, and 
persistence. 

2.​ Group Discussion: Characteristics of Successful Entrepreneurs (15 minutes) 
a.​ Divide participants into small groups and assign each group a characteristic 

of successful entrepreneurs (e.g., innovation, risk-taking, networking). 
b.​ Ask each group to discuss examples of how this characteristic is essential for 

entrepreneurship and brainstorm real-life examples they know of (e.g., local 
businesses or famous entrepreneurs). 
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c.​ Groups then share their insights with the larger group, sparking an open 
discussion on different entrepreneurial qualities. 

3.​ Activity: “What Does an Entrepreneur Look Like?” (20 minutes) 
a.​ Provide a worksheet or flipchart where participants outline the traits, skills, 

and qualities they believe an entrepreneur needs to succeed (e.g. 
leadership, teamworking, critical thinking, goal-orientation). 

b.​ Encourage them to create a "profile" of an ideal entrepreneur by listing 
personality traits, skills, and values. 

c.​ After completing the profiles, participants present their "entrepreneur profiles" 
to the group. Facilitate a discussion on how these traits align with the actual 
characteristics discussed earlier. 

4.​ Reflection and Q&A (10 minutes) 
a.​ Encourage participants to reflect on the information shared and consider how 

these qualities might be developed. 
b.​ Open the floor for questions and reflections, allowing Youth Workers to clarify 

doubts and reinforce understanding. 

Tools/Instruments 
●​ Presentation Slides: Visual slides with key concepts and definitions related to 

entrepreneurship, types of entrepreneurs, and examples of successful 
entrepreneurs. 

●​ Worksheet/Flipchart: A template or blank sheets for participants to create an 
"entrepreneur profile." 

●​ Handouts: Summaries of key characteristics of successful entrepreneurs for quick 
reference. 

●​ Markers and Sticky Notes: For group discussions and brainstorming exercises. 
●​ Case Studies (Optional): Brief, printed case studies of notable entrepreneurs to 

provide context and inspiration during discussions. 

E-Resources 

●​ Monday.com - Planning and project management tool. 
●​ Enloop - Setting financial goals and exploring scenarios. 
●​ PlanGuru - Advanced budgeting and planning platform. 

Total time of delivery: 60 minutes. 
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Module 2: Identifying Industry-Specific Opportunities 

Learning Objectives 
1.​ To guide young participants in conducting a basic market analysis to identify 

potential business opportunities. 
2.​ To explain the importance of understanding the competitive landscape and 

recognizing market gaps. 
3.​ To teach young participants how to define target markets and analyze 

industry-specific trends. 
4.​ To introduce practical tools for assessing the feasibility of business ideas based on 

industry insights. 

Learning activities  
1.​ Presentation and Basics of Market Analysis (15 minutes) 

a.​ Begin with a presentation introducing market analysis and its role in 
identifying opportunities. 

b.​ Cover essential components of market analysis, such as understanding the 
target market, analyzing competitors, and identifying gaps. 

c.​ Use examples of simple market analyses to help participants visualize the 
process. 

2.​ Activity: Industry Opportunity Mapping (20 minutes) 
a.​ Divide participants into small groups and assign each group a hypothetical 

business idea (e.g., a local coffee shop, a mobile app, a sustainable fashion 
brand). 

b.​ Ask each group to identify potential market opportunities for their business 
idea by analyzing factors like customer needs, current industry trends, and 
competitor strengths/weaknesses. 

c.​ Groups then present their findings to the larger group, explaining how they 
identified these opportunities and why they believe their business could 
succeed in this market. 

3.​ Case Study Analysis: Spotting Market Gaps (20 minutes) 
a.​ Present a case study of a well-known business that identified a market gap 

and achieved success by addressing it (e.g., Uber’s entry into ride-sharing or 
Spotify’s entry into music streaming). 
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b.​ After reading the case study, participants discuss in pairs or small groups 
how the business spotted the gap, what problem it solved, and how it 
leveraged market analysis to achieve success. 

c.​ Facilitate a discussion to highlight key lessons and encourage participants to 
think about similar gaps in their own communities or industries. 

4.​ Practical Exercise: Define Your Target Market (15 minutes) 
a.​ Give participants a worksheet to help them define a target market for a 

business idea. They should outline demographics, preferences, and potential 
customer needs. 

b.​ Encourage them to use data they might already know or assume about their 
target market. This activity helps participants see how defining a target 
audience is critical in narrowing down business opportunities. 

c.​ Conclude with a brief group discussion on the importance of aligning 
business ideas with specific target market needs. 

Tools/Instruments 
●​ Presentation Slides: Key points on market analysis, identifying market gaps, and 

defining target markets. 
●​ Industry-Specific Case Study: A printed or digital handout of a real-life business 

that successfully identified a market gap. 
●​ Worksheets: Templates for defining a target market and mapping industry-specific 

opportunities. 
●​ Markers and Flipcharts: For group discussions and presentations on opportunity 

mapping. 
●​ Access to Research Tools (if available): Resources for participants to explore 

industry reports or articles about current market trends (e.g., websites with free 
market data, research summaries). 

E-Resources 

●​ Monday.com - Planning and project management tool. 
●​ Enloop - Setting financial goals and exploring scenarios. 
●​ Statista - Access to industry-specific market data and reports. 

Total time of delivery: 70 minutes. 
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Module 3: Understanding and Analyzing Industry Trends 

Learning Objectives 
1.​ To explain the importance of staying informed about industry trends to help young 

participants recognize new opportunities and threats. 
2.​ To introduce methods and tools for tracking industry trends, including technological 

advancements, consumer behavior shifts, and regulatory changes. 
3.​ To guide young participants in using trend analysis as a strategic tool to make 

informed business decisions. 
4.​ To encourage young participants to adopt a proactive approach to industry 

changes, fostering adaptability and continuous learning. 

Learning activities  
1.​ Introduction to Industry Trends (15 minutes) 

a.​ Present an overview of what industry trends are and why they are essential 
for entrepreneurs. 

b.​ Explain different types of trends (e.g., technological, consumer behavior, 
regulatory) and how they influence business decisions. 

c.​ Use real-life examples of trends that have impacted industries (e.g., the rise 
of e-commerce, growth in sustainable products, shifts in consumer values). 

2.​ Trend-Spotting Workshop (20 minutes) 
a.​ Divide participants into small groups, and assign each group a different type 

of trend to focus on (e.g., technological trend, consumer behavior trend). 
b.​ Ask each group to research and identify a current trend in their assigned 

category. This can be done through printed materials, pre-selected online 
resources, or sample trend reports if available. 

c.​ Groups will then discuss how their trend could impact a small business or 
startup and present their findings to the larger group. 

d.​ Conclude with a discussion on how understanding trends helps businesses 
stay competitive and relevant. 

3.​ Activity: Trend Analysis and Business Impact (25 minutes) 
a.​ Provide a hypothetical business scenario (e.g., a local bakery, a health and 

wellness app) and ask participants to analyze how certain industry trends 
might affect it. 
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b.​ Give them a worksheet to help them identify which trends are most relevant 
and to assess the potential impact on their business scenario (e.g., impact 
on customer base, marketing, operations). 

c.​ Groups present their analysis and discuss possible adaptations the business 
could make to stay competitive in light of these trends. 

4.​ Reflection Exercise: Staying Proactive (10 minutes) 
a.​ Have participants individually reflect on how they might encourage young 

entrepreneurs to stay proactive about trends. 
b.​ Ask them to write down three strategies they would suggest to young people 

for staying informed and adaptable in the face of industry changes (e.g., 
subscribing to industry newsletters, attending local networking events, using 
social media to follow influencers in their field). 

c.​ Wrap up with a brief group sharing of these strategies, fostering a collective 
understanding of the importance of continuous learning. 

Tools/Instruments 
●​ Presentation Slides: Overview of industry trends, types of trends, and their impact 

on businesses. 
●​ Trend Examples or Articles: Handouts with brief descriptions or summaries of 

current trends in different industries. 
●​ Hypothetical Business Scenario: Printed or digital scenario details for participants 

to analyze in the trend analysis activity. 
●​ Worksheets: Templates for conducting trend analysis and assessing the potential 

impact on a business. 
●​ Access to Online Trend-Tracking Tools (if available): Links or resources for 

tracking industry trends, such as news websites, trend reports, and market research 
databases. 

E-Resources 

●​ Monday.com - Planning and project management tool. 
●​ Google Trends - Tool for tracking consumer and market trends. 
●​ Statista - Access to industry-specific market data and reports. 

Total time of delivery: 70 minutes. 
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Module 4: Staying Updated on Industry Trends 

Learning Objectives 
1.​ To teach young participants the importance of staying informed on industry trends 

for sustaining a competitive edge. 
2.​ To introduce practical strategies for tracking industry changes and new 

developments. 
3.​ To guide young participants in identifying reliable sources and networks to remain 

updated on relevant industry information. 
4.​ To encourage young participants to adopt a habit of continuous learning and 

proactive trend-tracking. 

Learning activities  
1.​ Introduction: Importance of Staying Updated (10 minutes) 

a.​ Begin with a short discussion on why staying current with industry trends is 
essential for entrepreneurs, highlighting the benefits of early trend adoption 
(e.g., staying competitive, anticipating customer needs, making informed 
business decisions). 

b.​ Provide examples of industries that have transformed due to new trends, 
such as the shift to digital media or the growth of remote work. 

2.​ Activity: Identifying Reliable Sources (15 minutes) 
a.​ Provide a list of various sources (e.g., industry blogs, newsletters, social 

media influencers, professional networks, trade magazines). 
b.​ Ask participants to work in pairs to review the list and discuss which sources 

would be most relevant for young entrepreneurs in specific fields (e.g., tech 
startups, retail, sustainable products). 

c.​ Groups share their top picks with the larger group, and Youth Workers 
discuss how they can recommend these sources to young participants based 
on their interests. 

3.​ Workshop: Building a Personal Trend-Tracking System (25 minutes) 
a.​ Guide participants in setting up a simple system for tracking industry trends, 

which they can teach to young participants. 
b.​ Introduce tools like Google Alerts, RSS feeds, LinkedIn groups, and news 

apps, explaining how each can be tailored to specific industries or interests. 
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c.​ Participants work individually or in pairs to set up sample alerts or identify 
sources they would use to stay updated on industry trends. 

d.​ Conclude with a discussion on how this proactive approach can become a 
regular habit for young entrepreneurs. 

4.​ Practical Exercise: Engaging with Professional Networks (15 minutes) 
a.​ Discuss the importance of joining professional networks and communities, 

such as LinkedIn groups, industry forums, or local business associations. 
b.​ Provide a brief guide on how to find relevant groups, participate in 

discussions, and gain insights from networking events. 
c.​ Have participants share examples of professional networks they might 

recommend to young participants in different fields (e.g. speed-dating). 
5.​ Reflection and Action Plan (10 minutes) 

a.​ Ask participants to write down two actions they will take to stay updated on 
trends, which they can model for young participants. 

b.​ Participants also note two specific strategies they will teach young 
participants to help them build a habit of continuous learning. 

Tools/Instruments 
●​ Handouts: A list of suggested reliable sources and tools for staying updated on 

industry trends. 
●​ Presentation Slides: Key points on the importance of trend-tracking, examples of 

transforming industries, and the benefits of staying informed. 
●​ Workshop Guide: Instructions for setting up Google Alerts, RSS feeds, or LinkedIn 

group participation. 
●​ Worksheet: Space for participants to outline their own trend-tracking systems and 

develop an action plan for continuous learning. 

E-Resources 
●​ Google Alerts - Set up alerts for industry-specific updates. 
●​ Feedly - RSS aggregator for curated content. 
●​ LinkedIn Groups - Professional networking for trend tracking. 

Total time of delivery: 75 minutes. 

Module 5: Case Studies of Successful Entrepreneurs 
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Learning Objectives 
1.​ To use case studies of successful entrepreneurs to illustrate how identifying and 

leveraging industry trends can lead to business success. 
2.​ To guide young participants in analyzing entrepreneurial case studies to draw 

lessons on innovation, adaptability, and perseverance. 
3.​ To encourage young participants to apply insights from real-life examples to their 

own entrepreneurial aspirations. 

Learning activities  
1.​ Introduction to Case Studies (10 minutes) 

a.​ Begin with a brief introduction on the value of learning from real-life 
examples of successful entrepreneurs. 

b.​ Highlight the unique lessons each case can offer—such as innovation, 
strategic risk-taking, and responsiveness to market trends. 

2.​ Case Study Review: Group Activity (30 minutes) 
a.​ Divide participants into small groups, and assign each group a different case 

study from a selection (e.g., Jeff Bezos and Amazon, Mark Zuckerberg and 
Facebook, Steve Jobs and Apple, Bill Gates and Microsoft). 

b.​ Provide each group with a handout summarizing their assigned 
entrepreneur’s journey, including key actions they took to adapt to industry 
trends and challenges they overcame. 

c.​ Each group discusses: 
i.​ What trend or gap the entrepreneur identified. 
ii.​ How they adapted their business to leverage this opportunity. 
iii.​ Key takeaways that aspiring entrepreneurs can apply. 

d.​ Groups then present their case study and insights to the larger group, 
sharing lessons learned from each example. 

3.​ Reflection Activity: Lessons for Young Entrepreneurs (15 minutes) 
a.​ After all groups have presented, lead a discussion on common themes 

across the case studies, such as innovation, resilience, or customer focus. 
b.​ Encourage participants to reflect on which lessons they believe are most 

relevant for young entrepreneurs today and discuss how they might share 
these insights in their own training sessions. 

4.​ Application Exercise: Create Your Own Case Study (20 minutes) 
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a.​ Ask participants to think of a well-known entrepreneur (or a successful 
entrepreneur from their own community) and create a brief "case study" 
outline focusing on: 

i.​ The problem or market gap the entrepreneur identified. 
ii.​ The strategies they used to achieve success. 
iii.​ Lessons or strategies that can inspire young entrepreneurs. 

b.​ Participants share their created case studies in pairs or small groups, 
practicing how to use storytelling as an effective teaching tool. 

5.​ Wrap-Up and Q&A (10 minutes) 
a.​ Conclude with a group reflection on the importance of learning from 

real-world examples. 
b.​ Open the floor for questions, encouraging participants to consider how they 

might incorporate case studies into their work with young people. 

Tools/Instruments 
●​ Handouts: Case study summaries of successful entrepreneurs, highlighting key 

actions and industry trends. 
●​ Presentation Slides: Overview of each case study, with key takeaways and 

discussion points. 
●​ Worksheet: Template for participants to outline their own case study example, 

focusing on problem identification, strategy, and outcomes. 
●​ Discussion Guide: Suggested questions and prompts for guiding case study 

discussions and reflections. 

E-Resources 
●​ Harvard Business Review - Access to detailed entrepreneurial case studies. 
●​ Entrepreneur.com - Insights and examples of successful business models. 
●​ Enloop - Explore financial implications in case scenarios. 

Total time of delivery: 85 minutes. 

Module 6: Reflection and Application 

Learning Objectives 
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1.​ To guide young participants in reflecting on the key lessons from the unit, including 
industry trends, entrepreneurial traits, and case study insights. 

2.​ To encourage young participants to apply the knowledge and skills they’ve gained 
to develop ideas or solutions relevant to their own contexts. 

3.​ To facilitate self-assessment and goal-setting exercises to help young participants 
identify their next steps in their entrepreneurial journey. 

Learning activities  
1.​ Group Reflection: Key Takeaways (15 minutes) 

a.​ Start with an open group discussion on the key lessons learned throughout 
the unit. 

b.​ Encourage participants to share which aspects of entrepreneurship and 
industry trends they found most impactful, and how they might share these 
insights with young participants. 

c.​ Use guiding questions, such as: 
i.​ What was the most surprising insight about entrepreneurship? 
ii.​ Which skills do you think are most valuable for aspiring young 

entrepreneurs? 
2.​ Self-Assessment Exercise (15 minutes) 

a.​ Provide a self-assessment worksheet for participants to complete, focusing 
on what they feel confident in after completing the unit and areas where they 
want to improve. 

b.​ The worksheet might include prompts such as: 
i.​ Rate your confidence in explaining the role of entrepreneurship to 

young participants. 
ii.​ How comfortable do you feel guiding young people in identifying 

industry trends? 
iii.​ What additional support or resources do you need to improve your 

skills in this area? 
c.​ Allow a few minutes for participants to share their reflections in pairs or small 

groups. 
3.​ Practical Application: Brainstorming Business Ideas (20 minutes) 

a.​ Lead an activity where participants brainstorm potential business ideas or 
solutions based on trends and insights from the unit. 
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b.​ Divide participants into small groups and provide each group with a theme or 
industry (e.g., technology, social enterprises, sustainable products). 

c.​ Each group generates a few ideas, considering what they learned about 
identifying market gaps and leveraging trends. 

d.​ Groups share their top idea with the larger group, explaining why it’s relevant 
and how it aligns with current industry trends. 

4.​ Goal-Setting Activity: Next Steps for Youth Workers (10 minutes) 
a.​ Ask participants to set specific goals for applying this unit’s content in their 

work with young people. 
b.​ Use prompts such as: 

i.​ What is one new activity or discussion you plan to introduce to help 
young participants understand entrepreneurship? 

ii.​ How will you encourage young people to stay informed about trends in 
their field of interest? 

c.​ Participants can share their goals with the group or write them in their 
personal notes to review after training. 

5.​ Q&A and Final Thoughts (10 minutes) 
a.​ Open the floor for any remaining questions or clarifications. 
b.​ Encourage participants to reflect on the impact they can have as Youth 

Workers in supporting the entrepreneurial growth of young people, 
emphasizing the importance of continuous learning and adaptability. 

Tools/Instruments 
●​ Self-Assessment Worksheet: Prompts and rating scales to help participants 

evaluate their learning and confidence in applying key concepts. 
●​ Brainstorming Guide: Instructions and prompts to facilitate idea generation based 

on trends and market gaps. 
●​ Goal-Setting Template: A simple template for participants to outline their goals for 

applying the content with young participants. 
●​ Presentation Slides: Summary of the unit’s main points and final thoughts on the 

importance of guiding young entrepreneurs. 

E-Resources 
●​ Monday.com - Tools for documenting and reflecting on insights. 
●​ Enloop - Setting financial goals and exploring scenarios. 
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●​ MindMeister - Collaborative mind mapping for brainstorming ideas. 

Total time of delivery: 70 minutes. 
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Educational Unit N. 2 – Developing Entrepreneurial Skills 

Unit Overview 
This unit equips Youth Workers with essential entrepreneurial skills and competencies to 
foster in young participants. It provides a comprehensive foundation for key skills such as 
business management, communication, critical thinking, and resilience. This unit 
emphasizes the importance of these skills in enabling young people to effectively navigate 
the challenges of entrepreneurship, helping them build self-confidence, strategic thinking, 
and the ability to innovate and adapt. 

Learning Objectives 
By the end of this unit, Youth Workers will be able to: 

●​ Understand and explain fundamental entrepreneurial skills essential for business 
success. 

●​ Guide young participants in developing competencies like business management, 
communication, and strategic planning. 

●​ Help young participants improve critical thinking, creativity, and problem-solving 
abilities in entrepreneurial contexts. 

●​ Encourage resilience and adaptability as foundational traits in overcoming business 
challenges. 

●​ Provide young participants with the tools to practice these skills both independently 
and within team environments. 

Targeted Skills and Competencies 
This unit focuses on developing the following key skills and competencies in Youth 
Workers, enabling them to support and train young participants effectively: 

●​ Business Management Skills: Including planning, organization, leadership, and 
budgeting for effective resource management. 

●​ Communication and Listening: Ability to convey ideas clearly, engage actively 
with others, and build strong connections. 

●​ Critical and Creative Thinking: Skills in analysis, brainstorming, and visualizing 
solutions from different perspectives. 

●​ Strategic Thinking and Planning: Competency in data assessment, goal setting, 
and adapting strategies to reach objectives. 
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●​ Time Management and Organizational Skills: Capacity to prioritize tasks, 
manage time effectively, and maintain productivity. 

●​ Resilience and Stress Management: Ability to handle setbacks, manage stress, 
and maintain a positive outlook. 

●​ Sales and Negotiation: Skills to promote ideas, pitch effectively, and engage 
stakeholders in collaborative problem-solving. 

Total time of delivery: 7 hours and 45 minutes. 

Module 1: Introduction to Core Entrepreneurial Skills 

Learning Objectives 
1.​ To explain the importance of core entrepreneurial skills and their role in business 

success. 
2.​ To introduce young participants to foundational skills such as business 

management, communication, and strategic thinking. 
3.​ To help young participants understand how these skills interconnect to support 

effective entrepreneurship. 
4.​ To encourage young participants to identify areas of personal growth in these skills. 

Learning activities  
1.​ Introductory Presentation on Core Skills (15 minutes) 

a.​ Begin with a presentation that outlines essential entrepreneurial skills, 
including business management, communication, and strategic thinking. 

b.​ Explain why these skills are foundational for entrepreneurship, with examples 
of how each skill contributes to successful business outcomes. 

c.​ Provide brief real-life examples of entrepreneurs who have succeeded by 
applying these core skills effectively. 

2.​ Group Discussion: Defining Core Skills (10 minutes) 
a.​ Organize participants into small groups and assign each group one core skill 

to discuss (e.g., business management, communication, or strategic 
thinking). 

b.​ Each group discusses why their assigned skill is important in 
entrepreneurship and lists key qualities or actions that demonstrate the skill. 
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c.​ Groups then share their insights with the larger group, facilitating a 
discussion on the interconnectedness of these skills. 

3.​ Self-Assessment Activity: Core Skills Inventory (15 minutes) 
a.​ Provide a “Core Skills Inventory” worksheet, where participants assess their 

current skill level in each of the foundational areas (business management, 
communication, and strategic thinking). 

b.​ Participants rate their confidence and experience with each skill, identifying 
areas they feel strong in and those where they see potential for growth. 

c.​ Conclude with a group reflection on personal strengths and growth areas, 
encouraging participants to consider how they might further develop these 
skills. 

4.​ Scenario-Based Exercise: Applying Core Skills (20 minutes) 
a.​ Present a simple entrepreneurial scenario (e.g., starting a small business or 

launching a community project). 
b.​ Ask participants to consider how they would use business management, 

communication, and strategic thinking in this scenario. 
c.​ Participants discuss in pairs or small groups, focusing on how each skill 

would help address potential challenges in the scenario. 
d.​ Groups share their thoughts, highlighting the practical importance of each 

skill in a real-world context. 

Tools/Instruments 
●​ Presentation Slides: An overview of core entrepreneurial skills and their role in 

business success, with real-life examples. 
●​ Core Skills Inventory Worksheet: A self-assessment worksheet for participants to 

evaluate their own skill levels in business management, communication, and 
strategic thinking. 

●​ Scenario Handouts: A simple, realistic entrepreneurial scenario description for the 
scenario-based exercise. 

●​ Markers and Flipcharts: For group discussions and listing key insights during 
activities. 

E-Resources 
●​ Monday.com - Supports developing planning and organizational skills. 
●​ Enloop - Helps young entrepreneurs build foundational business planning skills. 
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●​ PlanGuru - Useful for introducing financial acumen as part of entrepreneurial 
basics. 

Total time of delivery: 60 minutes. 

Module 2: Business Management and Planning Skills 

Learning Objectives 
1.​ To explain the importance of business management skills for running a successful 

enterprise. 
2.​ To introduce young participants to key business management components, such as 

strategic planning, budgeting, and resource allocation. 
3.​ To help young participants develop an understanding of how to organize and lead a 

business or project. 
4.​ To provide tools and techniques for setting business goals and developing 

actionable plans. 

Learning activities  
1.​ Presentation: Essentials of Business Management (15 minutes) 

a.​ Start with a presentation covering core business management skills, 
including planning, budgeting, resource allocation, and leadership. 

b.​ Discuss the importance of these skills for sustainable business growth and 
give examples of how effective management supports long-term success. 

2.​ Group Activity: Building a Business Plan Outline (20 minutes) 
a.​ Divide participants into small groups and provide each group with a simple 

business idea (e.g., a coffee shop, online retail, or social enterprise). 
b.​ Ask each group to create a basic business plan outline, focusing on key 

sections such as objectives, budget, and resource needs. 
c.​ Groups then present their outlines, explaining their planning process and 

choices. This activity reinforces the importance of structured planning in 
business management. 

3.​ Interactive Workshop: Budgeting and Resource Allocation (20 minutes) 
a.​ Provide participants with a budgeting template and introduce key elements of 

budgeting for a small business, such as cost estimates, revenue projections, 
and cash flow management. 
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b.​ In pairs or small groups, participants create a simple budget for their 
business idea, focusing on resource allocation and cost management. 

c.​ Conclude with a brief discussion on the challenges of budgeting and the 
importance of careful financial planning in business management. 

4.​ Reflection and Goal-Setting Exercise (10 minutes) 
a.​ Distribute a reflection worksheet for participants to assess their own 

confidence in business management skills and identify one or two areas they 
would like to improve. 

b.​ Ask participants to set a personal goal related to business management, 
such as learning more about budgeting or improving organizational skills. 

c.​ Wrap up by inviting a few participants to share their goals with the group, 
fostering a supportive learning environment. 

Tools/Instruments 
●​ Presentation Slides: Overview of business management skills, with a focus on 

planning, budgeting, and resource management. 
●​ Business Plan Outline Template: A basic template to guide participants in 

outlining a simple business plan. 
●​ Budgeting Template: A template with sections for cost estimates, revenue 

projections, and resource allocation to help participants practice budgeting. 
●​ Reflection Worksheet: A worksheet for participants to set personal goals related to 

business management skills. 

E-Resources 
●​ Monday.com - Effective for teaching task management and team collaboration. 
●​ PlanGuru - Guides budgeting and resource allocation for project planning. 
●​ Trello - A simple project management tool for organizing tasks and goals. 

Total time of delivery: 65 minutes. 

Module 3: Communication and Negotiation Skills 

Learning Objectives 
1.​ To explain the importance of effective communication and negotiation skills in 

entrepreneurship. 
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2.​ To introduce young participants to essential communication techniques, including 
active listening, clarity, and non-verbal cues. 

3.​ To teach young participants the basics of negotiation, including building rapport, 
understanding needs, and reaching mutually beneficial outcomes. 

4.​ To help young participants develop confidence in their ability to communicate and 
negotiate in business contexts. 

Learning activities  
1.​ Introductory Presentation: Communication and Negotiation in Business (10 

minutes) 
a.​ Present an overview of communication as a foundational entrepreneurial 

skill, covering key elements such as verbal and non-verbal communication, 
clarity, and active listening. 

b.​ Introduce negotiation as a vital skill for managing relationships, dealing with 
customers, and creating win-win scenarios. 

c.​ Provide examples of scenarios in which effective communication and 
negotiation are essential for success. 

2.​ Activity: Practicing Active Listening (15 minutes) 
a.​ Pair participants and give each pair a topic to discuss (e.g., a business idea 

or problem-solving scenario). 
b.​ One participant speaks while the other practices active listening, maintaining 

eye contact, and asking clarifying questions. 
c.​ After a few minutes, have them switch roles. 
d.​ Debrief as a group to discuss what they learned about listening effectively 

and how it affects understanding and rapport. 
3.​ Role-Playing Exercise: Negotiation Scenarios (25 minutes) 

a.​ Divide participants into small groups and assign each group a simple 
negotiation scenario (e.g., negotiating a vendor price, discussing a business 
partnership). 

b.​ Provide a brief for each role in the scenario, outlining each party’s goals and 
priorities. 

c.​ Each group role-plays the scenario, practicing negotiation techniques such 
as identifying shared goals, proposing solutions, and reaching a mutually 
beneficial agreement. 
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d.​ Groups then discuss the negotiation process and key takeaways, sharing 
insights with the larger group. 

4.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a worksheet where participants can assess their current 

communication and negotiation skills, noting areas they feel strong in and 
areas they want to develop. 

b.​ Ask participants to set one or two specific goals for improving their 
communication or negotiation skills, either personally or to help young 
participants. 

c.​ Invite a few participants to share their goals and insights with the group, 
creating an opportunity for shared learning. 

Tools/Instruments 
●​ Presentation Slides: Key points on effective communication and negotiation, with 

examples of how these skills are applied in business. 
●​ Scenario Cards: Brief descriptions of negotiation scenarios for role-playing 

exercises, with goals and priorities for each role. 
●​ Reflection Worksheet: A worksheet for participants to assess their communication 

and negotiation skills and set personal goals for improvement. 

E-Resources 
●​ LinkedIn Learning - Provides resources for developing communication and 

negotiation techniques. 
●​ Google Meet - Practical for role-playing negotiation scenarios in virtual 

environments. 
●​ Coursera - Effective Communication - Offers specialized courses on communication 

skills. 

Total time of delivery: 60 minutes. 

Module 4: Critical and Creative Thinking 

Learning Objectives 
1.​ To explain the importance of critical and creative thinking in entrepreneurship. 
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2.​ To guide young participants in developing analytical skills for problem-solving and 
decision-making. 

3.​ To introduce brainstorming and ideation techniques to encourage creative thinking. 
4.​ To help young participants apply critical and creative thinking skills to identify 

innovative solutions in entrepreneurial contexts. 

Learning activities  
1.​ Presentation: Importance of Critical and Creative Thinking (10 minutes) 

a.​ Begin with a presentation on why critical and creative thinking are essential 
for entrepreneurship. 

b.​ Explain the role of critical thinking in analyzing information, assessing risks, 
and making informed decisions. 

c.​ Discuss how creative thinking allows entrepreneurs to innovate, find unique 
solutions, and explore new opportunities. 

2.​ Activity: Mind Mapping for Idea Generation (15 minutes) 
a.​ Introduce mind mapping as a technique for generating ideas and exploring 

different aspects of a topic. 
b.​ Give participants a central topic related to a business idea or problem (e.g., 

"expanding a local service"). 
c.​ Instruct them to create a mind map, branching out into related ideas and 

potential solutions. 
d.​ After completing their mind maps, participants share their ideas with a 

partner or the group, discussing how this technique encouraged creative 
thinking. 

3.​ Group Brainstorming Exercise: Solving a Business Challenge (20 minutes) 
a.​ Divide participants into small groups and assign each group a 

business-related challenge (e.g., increasing customer engagement, 
improving product quality). 

b.​ Each group brainstorms solutions using techniques like free association or 
the "yes, and..." method, encouraging open, unrestricted idea generation. 

c.​ Groups share their best ideas with the larger group, discussing how they 
used creative thinking to generate solutions. 

4.​ Case Study Analysis: Applying Critical Thinking (15 minutes) 
a.​ Provide a brief case study about a business facing a significant challenge 

(e.g., a product recall, entering a new market). 
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b.​ Ask participants to analyze the situation critically, identifying the problem’s 
root causes, potential risks, and the pros and cons of different solutions. 

c.​ Facilitate a group discussion where participants share their analyses and 
discuss the importance of critical thinking in approaching complex problems. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a worksheet where participants reflect on their current critical and 

creative thinking abilities, noting areas for improvement. 
b.​ Ask participants to set a personal goal for strengthening either critical or 

creative thinking, such as practicing mind mapping or enhancing their 
decision-making skills. 

c.​ Wrap up by inviting a few participants to share their goals with the group, 
fostering a supportive learning environment. 

Tools/Instruments 
●​ Presentation Slides: Key points on critical and creative thinking in 

entrepreneurship, with examples of each in action. 
●​ Mind Mapping Template: A guide or blank template for creating mind maps, 

allowing participants to structure their ideas visually. 
●​ Business Challenge Scenarios: Brief descriptions of common entrepreneurial 

challenges for group brainstorming. 
●​ Case Study Handout: A case study scenario illustrating the application of critical 

thinking to analyze and resolve a business problem. 
●​ Reflection Worksheet: A worksheet for self-assessment and goal-setting in critical 

and creative thinking skills. 

E-Resources 
●​ MindMeister - Encourages brainstorming and ideation through visual mind mapping. 
●​ Miro - Facilitates collaborative problem-solving sessions. 
●​ Coursera - Creative Thinking - Focused courses to enhance critical and creative 

thinking. 

Total time of delivery: 70 minutes. 

Module 5: Time Management and Organizational Skills 
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Learning Objectives 
●​ To explain the importance of effective time management and organizational skills in 

entrepreneurship. 
●​ To introduce young participants to practical techniques for prioritizing tasks and 

managing time effectively. 
●​ To guide young participants in developing organizational systems to improve 

productivity and focus. 
●​ To help young participants set achievable goals and deadlines to support their 

business activities. 

Learning activities  
1.​ Introductory Presentation: Essentials of Time Management (10 minutes) 

a.​ Present an overview of time management as a critical skill for entrepreneurs, 
covering key techniques like prioritization, scheduling, and goal setting. 

b.​ Explain how strong organizational skills contribute to productivity, stress 
reduction, and overall success in business. 

2.​ Activity: Time-Tracking Exercise (15 minutes) 
a.​ Provide a simple time-tracking worksheet and ask participants to think about 

a typical day in their schedule. 
b.​ Ask them to allocate estimated time for daily tasks or activities related to a 

business or project, marking high-priority tasks. 
c.​ Afterward, lead a discussion on the benefits of time tracking and how it helps 

identify time-wasting activities and prioritize essential tasks. 
3.​ Workshop: Prioritization Techniques (20 minutes) 

a.​ Introduce common prioritization techniques, such as the Eisenhower Matrix 
(urgent vs. important tasks) and ABC analysis (categorizing tasks by 
importance). 

b.​ Have participants practice by sorting a list of business tasks using these 
methods, then sharing their priorities with a partner to compare approaches. 

c.​ Conclude with a group discussion on how these methods can help 
entrepreneurs focus on impactful tasks and avoid burnout. 

4.​ Activity: Creating an Action Plan (15 minutes) 
a.​ Ask participants to develop a simple action plan for a hypothetical business 

project, outlining specific tasks, deadlines, and priorities. 
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b.​ Encourage them to use time management techniques from the module, 
including setting realistic timelines and delegating where possible. 

c.​ Participants then share their action plans in small groups, receiving feedback 
on their approach and discussing the benefits of structured planning. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a worksheet for participants to reflect on their current time 

management skills, noting areas they wish to improve. 
b.​ Ask participants to set a specific goal related to time management or 

organization, such as developing a weekly schedule or improving task 
prioritization. 

c.​ Wrap up with a few participants sharing their goals, reinforcing a commitment 
to better time management practices. 

Tools/Instruments 
●​ Presentation Slides: Key points on the importance of time management and 

organizational skills, with examples of prioritization techniques. 
●​ Time-Tracking Worksheet: A worksheet to help participants record and analyze 

their daily time allocation. 
●​ Task List for Prioritization: A sample task list for practicing prioritization 

techniques, such as the Eisenhower Matrix and ABC analysis. 
●​ Action Plan Template: A simple template to outline steps, deadlines, and priorities 

for business project planning. 
●​ Reflection Worksheet: A self-assessment worksheet for participants to evaluate 

their time management skills and set improvement goals. 

E-Resources 
●​ Monday.com - Effective for time tracking and managing project timelines. 
●​ Trello - Easy-to-use tool for organizing and prioritizing tasks. 
●​ RescueTime - For analyzing time usage and improving productivity. 

Total time of delivery: 70 minutes. 

Module 6: Resilience and Stress Management 

Learning Objectives 
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1.​ To explain the importance of resilience and stress management in 
entrepreneurship. 

2.​ To teach young participants strategies for building resilience and managing stress in 
high-pressure situations. 

3.​ To help young participants recognize the signs of stress and take proactive steps to 
maintain well-being. 

4.​ To encourage young participants to develop a positive mindset and healthy coping 
mechanisms for overcoming setbacks. 

Learning activities  
1.​ Introductory Presentation: Resilience and Stress in Entrepreneurship (10 

minutes) 
a.​ Present an overview of resilience as the ability to adapt and thrive in 

challenging situations. 
b.​ Discuss how stress is a natural part of entrepreneurship, emphasizing the 

importance of managing it effectively. 
c.​ Highlight the benefits of resilience, such as increased adaptability, 

motivation, and long-term success. 
2.​ Group Discussion: Identifying Stress Triggers (10 minutes) 

a.​ Facilitate a discussion where participants identify common stress triggers in 
entrepreneurial settings (e.g., financial pressure, deadlines, uncertainty). 

b.​ Encourage participants to share examples and discuss the impact of these 
stressors on mental and physical well-being. 

c.​ Conclude by discussing how recognizing triggers is the first step in effective 
stress management. 

3.​ Workshop: Resilience-Building Techniques (20 minutes) 
a.​ Introduce techniques for building resilience, such as setting realistic goals, 

maintaining a growth mindset, and practicing self-reflection. 
b.​ Have participants work in pairs to create a “resilience toolkit,” listing 

techniques they find most useful and discussing why these strategies are 
effective. 

c.​ Invite each pair to share one or two items from their toolkit with the group. 
4.​ Activity: Stress Management Techniques (20 minutes) 

a.​ Teach a few stress management methods, such as deep breathing, 
mindfulness exercises, and timeouts for self-care. 
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b.​ Guide participants through a brief breathing or mindfulness exercise, helping 
them experience the effects of stress relief firsthand. 

c.​ Discuss how they might encourage young participants to incorporate these 
practices into their routines. 

5.​ Reflection and Personal Resilience Plan (10 minutes) 
a.​ Provide a worksheet for participants to reflect on their own resilience and 

stress management skills, noting specific areas they’d like to improve. 
b.​ Ask them to create a simple personal resilience plan, setting goals for stress 

management techniques or resilience-building habits they will practice. 
c.​ Wrap up by inviting a few participants to share their plans with the group, 

fostering a sense of shared commitment to well-being. 

Tools/Instruments  
●​ Presentation Slides: Key points on resilience, stress management, and the 

importance of these skills in entrepreneurship. 
●​ Resilience Toolkit Template: A worksheet for creating a list of resilience-building 

techniques. 
●​ Mindfulness and Breathing Exercise Guide: Instructions for a simple mindfulness or 

breathing exercise to help manage stress. 
●​ Personal Resilience Plan Worksheet: A worksheet for participants to reflect on their 

resilience skills and set personal goals for improvement. 

E-Resources 
●​ Headspace - Mindfulness and stress management app. 
●​ Calm - Provides tools for managing stress and maintaining mental well-being. 
●​ Resilience Alliance - Offers resources for building resilience in challenging 

situations. 

Total time of delivery: 70 minutes. 

Module 7: Sales and Customer Relations Skills 

Learning Objectives 
1.​ To explain the importance of sales and customer relations skills for entrepreneurial 

success. 
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2.​ To guide young participants in understanding key sales techniques and customer 
engagement strategies. 

3.​ To help young participants develop skills in building rapport, handling customer 
inquiries, and creating value in customer interactions. 

4.​ To encourage young participants to view customer feedback as an opportunity for 
growth and improvement. 

Learning activities  
1.​ Introductory Presentation: Sales and Customer Relations (10 minutes) 

a.​ Present an overview of essential sales and customer relations skills, 
explaining how these skills support business growth and customer loyalty. 

b.​ Discuss the importance of building trust, actively listening to customers, and 
creating value in customer interactions. 

2.​ Role-Playing Exercise: Customer Interaction Scenarios (20 minutes) 
a.​ Divide participants into pairs and assign each pair a different customer 

interaction scenario (e.g., handling a customer complaint, explaining a 
product feature, or upselling a product). 

b.​ Have participants role-play the scenario, taking turns as the customer and 
the salesperson. 

c.​ After each role-play, participants discuss what techniques worked well and 
what could be improved in terms of communication and rapport-building. 

3.​ Workshop: Understanding Customer Needs and Creating Value (15 minutes) 
a.​ Guide participants through an exercise to identify customer needs for a 

hypothetical product or service. 
b.​ Using a template, participants brainstorm ways to create additional value for 

customers by addressing these needs, such as providing excellent service, 
offering product insights, or ensuring clear communication. 

c.​ Each participant shares one or two ideas with the group, fostering discussion 
on how entrepreneurs can effectively meet and exceed customer 
expectations. 

4.​ Activity: Customer Feedback and Improvement (15 minutes) 
a.​ Introduce the concept of using customer feedback to improve products or 

services. 
b.​ Ask participants to create a simple plan for gathering and responding to 

feedback (e.g., setting up a feedback survey, monitoring online reviews). 
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c.​ Discuss how entrepreneurs can view feedback as an opportunity for 
continuous improvement, and encourage participants to think about ways to 
apply this approach in their own work. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a worksheet for participants to reflect on their current sales and 

customer relations skills, noting specific areas for improvement. 
b.​ Ask them to set a goal related to enhancing a particular skill, such as 

becoming more confident in customer interactions or refining their listening 
skills. 

c.​ Wrap up by inviting a few participants to share their goals with the group, 
reinforcing a commitment to improving customer relations. 

Tools/Instruments 
●​ Presentation Slides: Key points on sales and customer relations, with examples of 

techniques for effective customer interactions. 
●​ Role-Playing Scenarios: Brief descriptions of customer interaction scenarios for 

role-playing exercises. 
●​ Customer Needs Template: A worksheet for identifying customer needs and 

brainstorming ways to add value in customer interactions. 
●​ Feedback Plan Template: A simple template to outline a plan for gathering and 

responding to customer feedback. 
●​ Reflection Worksheet: A worksheet for self-assessment and goal-setting in sales 

and customer relations skills. 

E-Resources 
●​ HubSpot Academy - Provides training on sales and customer relationship 

management. 
●​ Coursera - Sales Fundamentals - Courses on improving sales techniques and 

strategies. 
●​ Zendesk - A practical tool for managing customer interactions and feedback. 

Total time of delivery: 70 minutes. 
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Educational Unit N. 3 – How to Identify Business Ideas and 
Opportunities 

Unit Overview 
This unit equips Youth Workers with the skills and strategies necessary to help young 
participants recognize and develop viable business ideas. By focusing on market needs, 
creative thinking, and opportunity recognition, this unit guides Youth Workers in teaching 
young participants to observe their surroundings critically, identify gaps, and apply 
research and analysis to assess the feasibility of their ideas. Through a structured 
approach, Youth Workers will learn to support young participants in transforming initial 
concepts into potential business opportunities. 

Learning Objectives 
By the end of this unit, Youth Workers will be able to: 

●​ Explain the concept of market needs and how identifying these needs can lead to 
viable business ideas. 

●​ Guide young participants in using brainstorming techniques to generate creative 
and innovative business ideas. 

●​ Introduce methods for evaluating the feasibility and potential success of business 
ideas based on market research and analysis. 

●​ Teach young participants how to conduct basic market research to validate and 
refine their ideas. 

●​ Support young participants in recognizing emerging opportunities and making 
informed decisions about which ideas to pursue.  

Targeted Skills and Competencies 
This unit focuses on developing the following skills and competencies among Youth 
Workers, enabling them to effectively guide young participants in identifying and assessing 
business opportunities: 

●​ Market Analysis: Understanding market gaps, consumer needs, and trends to 
generate relevant business ideas. 

●​ Creative Thinking: Utilizing brainstorming and ideation techniques to foster 
innovative ideas. 
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●​ Research Skills: Basic methods for conducting market research, gathering data, 
and interpreting findings to validate business ideas. 

●​ Feasibility Assessment: Applying criteria to evaluate the viability and potential 
success of business ideas. 

●​ Decision-Making: Helping participants make informed choices by assessing ideas 
against business goals and market conditions. 

Total time of delivery: 5 hours and 40 minutes. 

Module 1: Understanding Market Needs and Gaps 

Learning Objectives 
1.​ To explain the importance of identifying market needs and gaps as a foundation for 

generating business ideas. 
2.​ To teach young participants to observe and analyze consumer needs and recognize 

gaps in existing products or services. 
3.​ To guide young participants in exploring how market needs can be used to develop 

meaningful and relevant business ideas. 

Learning activities  
1.​ Introductory Presentation: Importance of Market Needs and Gaps (10 

minutes) 
a.​ Start with a presentation introducing the concepts of market needs and gaps. 
b.​ Explain how recognizing unmet needs in a market can inspire business ideas 

and lead to successful ventures. 
c.​ Provide examples of businesses that were founded on meeting specific 

customer needs or addressing gaps in existing products/services. 
2.​ Group Exercise: Identifying Customer Pain Points (15 minutes) 

a.​ Divide participants into small groups and assign each group a different 
industry (e.g., food, technology, retail). 

b.​ Ask each group to brainstorm potential “pain points” or unmet needs in their 
assigned industry. 

c.​ After the exercise, have each group share their ideas, fostering a discussion 
on how identifying pain points can be a starting point for business ideas. 

3.​ Activity: Observing the Market (20 minutes) 
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a.​ Provide a worksheet or prompt to guide participants in observing a market or 
customer segment, either based on real-world experience or a hypothetical 
scenario. 

b.​ Encourage them to consider questions like: What needs do customers have? 
What complaints are common? Where might there be gaps? 

c.​ After a few minutes, participants share their observations with a partner, 
discussing any potential business ideas that could arise from these needs. 

4.​ Case Study Analysis: Businesses Built on Market Gaps (10 minutes) 
a.​ Present a case study of a well-known business that was founded to meet an 

unmet need (e.g., Airbnb addressing affordable lodging options, or Zoom 
fulfilling remote communication needs). 

b.​ Ask participants to analyze the case study, identifying the specific market 
need and how the business successfully filled that gap. 

c.​ Facilitate a brief group discussion on the key takeaways from the case study. 
5.​ Reflection and Personal Application (10 minutes) 

a.​ Provide a reflection worksheet where participants can list a few potential 
market needs or gaps they’ve identified during the module. 

b.​ Ask them to note one area they’re interested in exploring further and to set a 
personal goal related to observing and understanding market needs in their 
community. 

Tools/Instruments 
●​ Presentation Slides: Key concepts of market needs and gaps, with real-world 

examples of businesses that were founded to meet unmet needs. 
●​ Industry-Specific Pain Points Worksheet: A worksheet guiding participants to 

identify and discuss customer pain points in various industries. 
●​ Market Observation Worksheet: A prompt or worksheet with guiding questions for 

observing a specific market or customer segment. 
●​ Case Study Handout: A case study of a successful business that identified and 

addressed a market gap. 
●​ Reflection Worksheet: A worksheet for participants to note potential market needs 

or gaps and set a goal related to market observation. 

E-Resources 
●​ Statista - For understanding market data and identifying gaps. 
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●​ Google Trends - Useful for exploring consumer interest and unmet needs. 
●​ SurveyMonkey - Enables creating surveys to gather data on customer needs. 

Total time of delivery: 65 minutes. 

Module 2: Brainstorming Techniques for Idea Generation 

Learning Objectives 
1.​ To guide young participants in brainstorming sessions to stimulate creative thinking 

and idea generation. 
2.​ To introduce practical brainstorming techniques for developing innovative business 

ideas. 
3.​ To foster an environment where young participants feel encouraged to generate and 

explore a wide range of ideas. 

Learning activities  
1.​ Introductory Presentation: The Power of Brainstorming (10 minutes) 

a.​ Begin with a presentation explaining the purpose and benefits of 
brainstorming in business idea generation. 

b.​ Introduce brainstorming techniques such as mind mapping, free association, 
and the “yes, and…” method, emphasizing their role in stimulating creativity. 

c.​ Share examples of well-known businesses that started from a simple 
brainstorming session, showing how idea generation can lead to big 
innovations. 

2.​ Group Activity: Mind Mapping Exercise (20 minutes) 
a.​ Provide participants with large paper or digital tools for creating mind maps. 
b.​ Have participants start with a central topic, such as a “Business Idea for 

Solving a Community Need.” 
c.​ Guide them in creating a mind map, branching out with different potential 

business ideas related to the main topic. 
d.​ Once complete, ask participants to share and discuss their maps with the 

group, highlighting how mind mapping encourages expansive thinking. 
3.​ Role-Playing: “Yes, And…” Brainstorming Technique (15 minutes) 
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a.​ In small groups, participants use the “yes, and…” method, where each 
participant builds on the previous idea by saying, “Yes, and…” to add new 
thoughts. 

b.​ Assign a starting business concept or challenge (e.g., a mobile app for 
community engagement) and allow each participant to build on the idea, 
encouraging creative expansion. 

c.​ Afterward, each group shares their enhanced idea with the larger group, 
discussing how building on each other’s ideas opened up new possibilities. 

4.​ Reflection Exercise: Personal Brainstorming Style (10 minutes) 
a.​ Provide a worksheet for participants to reflect on their own brainstorming 

style, identifying techniques they find effective and those they would like to 
practice more. 

b.​ Ask participants to set a personal goal for using a specific brainstorming 
technique with young participants, fostering their ability to guide creative 
sessions. 

c.​ Conclude with a few volunteers sharing their insights and goals, fostering a 
supportive environment. 

5.​ Wrap-Up Discussion: Encouraging Open and Inclusive Brainstorming (5 
minutes) 

a.​ Facilitate a short discussion on the importance of creating a supportive 
environment during brainstorming sessions. 

b.​ Emphasize inclusivity and openness, encouraging Youth Workers to support 
young participants in expressing ideas without fear of judgment. 

Tools/Instruments 
●​ Presentation Slides: Key points on the benefits of brainstorming and an overview 

of techniques like mind mapping and “yes, and…”. 
●​ Mind Mapping Materials: Large paper or digital mind-mapping tools for the 

exercise. 
●​ Brainstorming Scenario Cards: Cards or prompts with starting concepts or 

challenges for the “yes, and…” activity. 
●​ Reflection Worksheet: A worksheet for participants to reflect on their personal 

brainstorming style and set goals for using specific techniques. 

E-Resources 
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●​ MindMeister - Facilitates mind mapping to generate ideas collaboratively. 
●​ Miro - Ideal for interactive brainstorming sessions. 
●​ Lucidchart - A tool for visualizing brainstorming outputs effectively. 

Total time of delivery: 70 minutes. 

Module 3: Assessing Feasibility and Viability of Ideas 

Learning Objectives 
1.​ To teach young participants to evaluate the feasibility and market viability of 

business ideas. 
2.​ To introduce practical tools and criteria for assessing ideas, such as market 

demand, competition, and resource requirements. 
3.​ To help young participants prioritize ideas based on their potential for success and 

alignment with business goals. 

Learning activities  
1.​ Introductory Presentation: Understanding Feasibility and Viability (10 

minutes) 
a.​ Begin with a presentation on what makes a business idea feasible and 

viable, including factors such as market demand, available resources, and 
competitive landscape. 

b.​ Introduce participants to key criteria for evaluating business ideas, such as 
uniqueness, profitability potential, and scalability. 

c.​ Share examples of how established businesses assess the viability of new 
ideas before launching. 

2.​ Activity: Idea Evaluation Criteria Brainstorm (10 minutes) 
a.​ In small groups, ask participants to brainstorm additional criteria they believe 

are essential when assessing a business idea’s feasibility. 
b.​ Have each group list their criteria and share them with the larger group, 

adding to a collective list on a flipchart or whiteboard. 
c.​ Discuss how these criteria provide a comprehensive view of an idea’s 

potential success. 
3.​ Workshop: Feasibility Analysis Exercise (20 minutes) 
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a.​ Provide participants with a hypothetical business idea or allow them to 
choose one of their own. 

b.​ Distribute a feasibility analysis template with sections for evaluating market 
demand, competition, resources, and potential profitability. 

c.​ Guide participants through filling out the template, encouraging them to 
consider both strengths and weaknesses of the idea. 

4.​ Group Discussion: Evaluating Competitors and Market Demand (15 minutes) 
a.​ Facilitate a group discussion on the importance of understanding the 

competitive landscape and market demand. 
b.​ Ask participants to consider questions such as: Who are the main 

competitors? What are their strengths and weaknesses? How strong is the 
demand for this product or service? 

c.​ Conclude with tips on how to gather information about competitors and 
potential customers, reinforcing the need for thorough research. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Provide a reflection worksheet for participants to assess their current 

confidence in evaluating business ideas and to set a personal goal related to 
improving their feasibility assessment skills. 

b.​ Encourage participants to set a specific goal, such as practicing feasibility 
analysis with young participants or improving their knowledge of market 
research tools. 

c.​ Wrap up by inviting a few volunteers to share their goals with the group, 
creating a supportive environment for growth. 

Tools/Instruments 
●​ Presentation Slides: Key concepts of feasibility and viability, criteria for idea 

evaluation, and examples from successful businesses. 
●​ Idea Evaluation Criteria Worksheet: A worksheet to help participants brainstorm 

and define criteria for assessing business ideas. 
●​ Feasibility Analysis Template: A template with sections for evaluating market 

demand, competition, resources, and profitability. 
●​ Reflection Worksheet: A worksheet for self-assessment and goal-setting related to 

feasibility assessment skills. 

E-Resources 
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●​ Enloop - Assists in evaluating the financial feasibility of business ideas. 
●​ PlanGuru - Helps assess the viability of ideas with financial modeling tools. 
●​ SWOT Analysis Template - Provides resources for systematic evaluation of 

strengths, weaknesses, opportunities, and threats. 

Total time of delivery: 65 minutes. 

Module 4: Conducting Market Research 

Learning Objectives 
1.​ To explain the importance of market research in validating business ideas and 

understanding customer needs. 
2.​ To introduce young participants to basic market research techniques, such as 

surveys, interviews, and competitor analysis. 
3.​ To guide young participants in gathering and interpreting market data to refine their 

business ideas. 

Learning activities  
1.​ Introductory Presentation: Importance of Market Research (10 minutes) 

a.​ Start with a presentation explaining the role of market research in 
entrepreneurship, particularly how it helps validate ideas, understand 
customers, and anticipate competitors. 

b.​ Introduce various market research methods, including surveys, interviews, 
focus groups, and competitor analysis. 

c.​ Share examples of how successful businesses used market research to 
refine their offerings or adapt to market demands. 

2.​ Workshop: Developing a Survey or Interview Guide (20 minutes) 
a.​ Divide participants into pairs or small groups and ask each group to choose a 

hypothetical business idea. 
b.​ Provide a template for creating a simple survey or interview guide, with 

sample questions to uncover customer needs, preferences, and buying 
habits. 

c.​ Have each group design a short survey or interview guide focused on 
gathering relevant market insights for their idea. 
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d.​ Groups then share their survey questions with the larger group, receiving 
feedback on clarity and relevance. 

3.​ Activity: Competitor Analysis Exercise (15 minutes) 
a.​ Explain the concept of competitor analysis and provide a worksheet that 

outlines key factors to assess, such as competitor strengths, weaknesses, 
and market positioning. 

b.​ Have participants choose a hypothetical or real business idea and identify at 
least one competitor, completing the competitor analysis worksheet. 

c.​ Discuss findings as a group, highlighting how understanding competitors can 
reveal opportunities for differentiation. 

4.​ Data Interpretation and Decision-Making (15 minutes) 
a.​ Provide a brief overview on interpreting data gathered from market research, 

focusing on identifying trends and actionable insights. 
b.​ Give participants a sample set of survey data related to a hypothetical 

business idea and ask them to identify key takeaways and make 
recommendations based on the data. 

c.​ Lead a group discussion on how to use research findings to refine business 
ideas and adapt to market feedback. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a reflection worksheet for participants to assess their current skills 

in conducting and analyzing market research. 
b.​ Encourage them to set a personal goal, such as practicing competitor 

analysis or designing effective survey questions, to enhance their market 
research capabilities. 

c.​ Wrap up by inviting a few participants to share their goals, fostering a 
collaborative learning environment. 

Tools/Instruments 
●​ Presentation Slides: Key points on the importance of market research, an 

overview of research methods, and examples of businesses that benefited from 
effective research. 

●​ Survey and Interview Guide Template: A template for designing survey or 
interview questions to gather customer insights. 

●​ Competitor Analysis Worksheet: A worksheet to guide participants through 
analyzing competitors based on key business factors. 
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●​ Sample Data Set: A fictional set of survey data for participants to practice 
interpreting research findings. 

●​ Reflection Worksheet: A self-assessment and goal-setting worksheet for market 
research skills. 

E-Resources 
●​ SurveyMonkey - For designing surveys to collect market data. 
●​ Google Forms - A free tool for creating and distributing market research surveys. 
●​ Statista - Provides ready access to comprehensive market reports and insights. 

Total time of delivery: 70 minutes. 

Module 5: Opportunity Recognition and Decision-Making 

Learning Objectives 
1.​ To guide young participants in recognizing emerging business opportunities based 

on market trends and industry developments. 
2.​ To teach participants a decision-making framework to evaluate and prioritize 

business ideas. 
3.​ To encourage young participants to set clear goals and actionable steps for 

pursuing chosen opportunities. 

Learning activities  
1.​ Introductory Presentation: Recognizing Opportunities in Market Trends (10 

minutes) 
a.​ Begin with a presentation on the importance of identifying business 

opportunities by observing market trends, technological advancements, and 
shifts in consumer preferences. 

b.​ Provide examples of businesses that successfully identified and capitalized 
on emerging opportunities, such as sustainable products or tech-driven 
services. 

c.​ Introduce a basic framework for recognizing opportunities, including 
analyzing market potential, alignment with personal skills/interests, and 
potential profitability. 

2.​ Activity: Opportunity Mapping Exercise (15 minutes) 
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a.​ Have participants choose a trend or industry they’re interested in (e.g., 
eco-friendly products, digital services). 

b.​ Provide an opportunity mapping template to help them brainstorm potential 
business ideas aligned with this trend. 

c.​ Ask participants to assess the potential impact, profitability, and feasibility of 
each idea on their map. 

d.​ Conclude with a few participants sharing their opportunity maps, highlighting 
ideas that stand out and why. 

3.​ Workshop: Decision-Making Framework for Evaluating Ideas (20 minutes) 
a.​ Introduce participants to a decision-making framework for evaluating and 

selecting the best business ideas (e.g., SWOT analysis, pros and cons list, 
cost-benefit analysis). 

b.​ Have participants apply this framework to a hypothetical or chosen business 
idea, focusing on identifying strengths, weaknesses, opportunities, and 
threats. 

c.​ Facilitate a group discussion on the importance of structured 
decision-making in reducing risk and increasing the likelihood of success. 

4.​ Goal-Setting Activity: Creating an Action Plan (15 minutes) 
a.​ Ask participants to develop a simple action plan for pursuing one of the 

business opportunities they identified in the module. 
b.​ Guide them in setting SMART goals (Specific, Measurable, Achievable, 

Relevant, and Time-bound) and defining steps to take in the next 3-6 
months. 

c.​ Encourage participants to consider potential challenges and resources they 
may need, creating a realistic roadmap for action. 

5.​ Reflection and Group Sharing (10 minutes) 
a.​ Distribute a reflection worksheet for participants to note down insights from 

the module, including their chosen opportunity and the steps they plan to 
take. 

b.​ Invite a few participants to share their action plans with the group, fostering a 
sense of accountability and encouraging feedback. 

c.​ Wrap up by emphasizing the importance of opportunity recognition and goal 
setting as foundational entrepreneurial skills. 

Tools/Instruments 
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●​ Presentation Slides: Key concepts on recognizing business opportunities, 
examples of successful opportunity recognition, and an overview of 
decision-making frameworks. 

●​ Opportunity Mapping Template: A worksheet for mapping potential business 
ideas based on market trends or personal interests. 

●​ Decision-Making Framework Worksheet: A template for applying SWOT analysis 
or other frameworks to evaluate the viability of business ideas. 

●​ Action Plan Template: A template for setting SMART goals and defining actionable 
steps toward pursuing chosen opportunities. 

●​ Reflection Worksheet: A worksheet for self-reflection and goal-setting related to 
opportunity recognition and decision-making skills. 

E-Resources 
●​ Harvard Business Review - For articles on opportunity recognition and 

decision-making frameworks. 
●​ SWOT Analysis Template - Helps in structured decision-making processes. 
●​ Monday.com - Useful for mapping and evaluating business opportunities 

collaboratively. 

Total time of delivery: 70 minutes.  
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Educational Unit N. 4 – Skills for Business Planning and Strategy 

Unit Overview 
This unit prepares Youth Workers to guide young participants in the creation of effective business 
plans and strategic approaches essential for sustainable growth. It covers key areas such as 
market analysis, segmentation, risk assessment, and differentiation strategies. Youth Workers will 
learn to help young entrepreneurs develop strategic thinking skills and apply tools like SWOT 
analysis to build strong foundations for their businesses. Through structured planning and 
adaptability, this unit aims to equip Youth Workers with techniques that promote resilience, 
foresight, and informed decision-making in entrepreneurship. 

Learning Objectives 
By the end of this unit, Youth Workers will be able to: 

●​ Explain the importance of strategic planning and business planning for startups and 
established ventures. 

●​ Guide young participants in creating comprehensive business plans that address 
market dynamics and competitive landscapes. 

●​ Teach market analysis techniques, including segmentation, competitive analysis, 
and trend analysis. 

●​ Introduce methods for formulating differentiation strategies that align with business 
objectives. 

●​ Facilitate the application of SWOT analysis and other assessment tools to evaluate 
business strengths, weaknesses, opportunities, and threats. 

●​ Encourage young participants to identify and manage potential risks, fostering 
resilience in their business approach. 

Targeted Skills and Competencies 
This unit aims to develop the following skills and competencies among Youth Workers to 
effectively support young entrepreneurs: 

1.​ Community-Centric Marketing: Understanding and connecting with community 
values to build lasting customer relationships. 

2.​ Customer Demographic Analysis: Skills for analyzing and interpreting customer 
demographics to enhance marketing effectiveness. 
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3.​ Cultural Awareness and Sensitivity: Adapting communication and engagement 
strategies to respect and reflect cultural values. 

4.​ Customer Feedback Utilization: Incorporating customer feedback into marketing 
strategies to improve brand loyalty. 

5.​ Relationship Building: Techniques for fostering trust and loyalty, ensuring 
sustained customer engagement. 

Total time of delivery: 5 hours and 45 minutes. 

Module 1: Introduction to Strategic Business Planning 

Learning Objectives 
1.​ To explain the importance of strategic planning in setting a business vision and 

achieving long-term goals. 
2.​ To guide young participants in understanding the elements of a strategic business 

plan, including mission, vision, and objectives. 
3.​ To help young participants identify how strategic planning aligns business activities 

with overarching goals and values. 

Learning activities  
1.​ Introductory Presentation: Importance of Strategic Planning (10 minutes) 

a.​ Begin with a presentation defining strategic planning and its role in 
entrepreneurship. 

b.​ Explain how a strategic plan serves as a roadmap, guiding businesses 
toward achieving long-term objectives and establishing a clear vision. 

c.​ Provide real-world examples of businesses that successfully implemented 
strategic planning to support growth and resilience. 

2.​ Discussion: Mission, Vision, and Values (10 minutes) 
a.​ Facilitate a group discussion on the importance of defining a business’s 

mission, vision, and core values. 
b.​ Ask participants to share examples of well-known businesses and discuss 

how their mission and vision statements reflect their goals and brand. 
c.​ Emphasize how these elements form the foundation of a strategic plan, 

giving direction and purpose to business activities. 
3.​ Workshop: Drafting a Vision Statement (20 minutes) 
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a.​ Distribute a worksheet for drafting a vision statement and briefly explain what 
makes an effective vision statement: concise, aspirational, and aligned with 
the business’s long-term goals. 

b.​ Guide participants in creating a vision statement for a hypothetical business 
or one of their own choosing. 

c.​ Afterward, invite a few volunteers to share their vision statements with the 
group, discussing how these statements encapsulate long-term goals. 

4.​ Activity: Setting Strategic Goals (15 minutes) 
a.​ Explain the importance of setting SMART goals (Specific, Measurable, 

Achievable, Relevant, and Time-bound) within a strategic plan. 
b.​ Ask participants to outline three strategic goals for a hypothetical business, 

focusing on how these goals align with the business’s mission and vision. 
c.​ Conclude with a discussion on how strategic goals serve as benchmarks to 

measure progress and adapt the plan over time. 
5.​ Reflection Exercise: Aligning Vision with Action (10 minutes) 

a.​ Provide a reflection worksheet where participants consider how aligning daily 
activities with a strategic vision benefits long-term business growth. 

b.​ Encourage participants to set a personal goal related to incorporating 
strategic planning concepts in their work with young entrepreneurs. 

c.​ Wrap up by inviting a few participants to share their reflections, fostering a 
sense of commitment to effective planning. 

Tools/Instruments 
●​ Presentation Slides: Key concepts of strategic planning, examples of mission and 

vision statements, and SMART goal-setting. 
●​ Vision Statement Worksheet: A worksheet to help participants draft concise, 

meaningful vision statements. 
●​ Goal-Setting Template: A template for setting SMART goals that align with 

business mission and vision. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet for 

participants to consider how they will apply strategic planning concepts. 

E-Resources 
●​ Monday.com - Useful for mapping and evaluating business opportunities 

collaboratively. 
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●​ PlanGuru - Supports detailed financial planning and alignment with strategic goals. 
●​ SWOT Analysis Template - Helps structure strategic analysis. 

Total time of delivery: 65 minutes. 

Module 2: Market Analysis and Segmentation 

Learning Objectives 
1.​ To explain the importance of market analysis and segmentation in understanding 

target audiences and positioning a business. 
2.​ To teach young participants techniques for identifying customer segments, including 

demographics, psychographics, and purchasing behavior. 
3.​ To guide young participants in conducting a basic market analysis to inform 

business decisions and strategic planning. 

Learning activities  
1.​ Introductory Presentation: The Role of Market Analysis (10 minutes) 

a.​ Begin with a presentation on market analysis, highlighting its role in 
understanding industry trends, customer needs, and competitive landscapes. 

b.​ Explain the difference between primary and secondary market research and 
how each can contribute to a comprehensive market analysis. 

c.​ Provide examples of businesses that used effective market analysis to inform 
successful product or service launches. 

2.​ Workshop: Identifying Customer Segments (15 minutes) 
a.​ Introduce the concept of customer segmentation, including demographic 

(e.g., age, gender, income), psychographic (e.g., lifestyle, values), and 
behavioral (e.g., purchasing habits) segments. 

b.​ Distribute a segmentation worksheet and guide participants in identifying 
potential customer segments for a hypothetical business idea. 

c.​ After participants complete their worksheets, invite a few volunteers to share 
their identified segments and explain why they chose them. 

3.​ Group Activity: Analyzing a Market Segment (20 minutes) 
a.​ Divide participants into small groups and assign each group a specific 

market segment to analyze (e.g., young professionals, families, 
eco-conscious consumers). 
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b.​ Ask each group to brainstorm potential needs, preferences, and buying 
behavior for their assigned segment and list these on a flipchart or shared 
document. 

c.​ Each group then presents their analysis to the larger group, facilitating a 
discussion on the diversity of customer needs and the importance of tailoring 
products or services accordingly. 

4.​ Case Study: Market Analysis in Action (15 minutes) 
a.​ Present a brief case study of a business that successfully used market 

analysis and segmentation to target a specific audience (e.g., a sustainable 
product brand targeting eco-conscious consumers). 

b.​ Lead a discussion on how the business identified its target market, adapted 
its offerings to meet specific needs, and positioned itself against competitors. 

c.​ Encourage participants to consider how similar approaches could be applied 
to other business ideas. 

5.​ Reflection and Personal Application (10 minutes) 
a.​ Provide a reflection worksheet where participants can note down insights 

from the module and how they will apply market analysis and segmentation 
techniques in their work with young participants. 

b.​ Ask participants to set a personal goal related to market analysis, such as 
conducting a mock market analysis with young entrepreneurs or practicing 
customer segmentation skills. 

c.​ Wrap up by inviting a few participants to share their goals, reinforcing a 
commitment to understanding market dynamics. 

Tools/Instruments 
●​ Presentation Slides: Key concepts in market analysis and segmentation, 

examples of primary and secondary research, and case study highlights. 
●​ Segmentation Worksheet: A worksheet to help participants identify customer 

segments based on demographic, psychographic, and behavioral characteristics. 
●​ Case Study Handout: A brief case study illustrating the successful use of market 

analysis and segmentation. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet for 

participants to note insights and set a goal related to market analysis. 

E-Resources 
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●​ Statista - Provides detailed industry reports and market data. 
●​ Google Trends - Helps track and analyze market demands and trends. 
●​ Canva - Visual tools for presenting segmentation data. 

Total time of delivery: 70 minutes. 

Module 3: Competitive Analysis and Differentiation Strategies 

Learning Objectives 
1.​ To explain the importance of competitive analysis in understanding a business’s 

position within the market. 
2.​ To teach young participants how to identify key competitors and analyze their 

strengths and weaknesses. 
3.​ To guide young participants in developing differentiation strategies that highlight 

unique value propositions to stand out in the market. 

Learning activities  
1.​ Introductory Presentation: Competitive Analysis (10 minutes) 

a.​ Start with a presentation defining competitive analysis and why it’s essential 
for businesses to understand their position in the market. 

b.​ Explain the basic steps of competitive analysis, including identifying 
competitors, evaluating their strengths and weaknesses, and understanding 
their market strategies. 

c.​ Provide examples of businesses that successfully analyzed competitors to 
develop unique offerings and create competitive advantages. 

2.​ Workshop: Identifying Key Competitors (15 minutes) 
a.​ Distribute a worksheet for participants to identify key competitors for a 

hypothetical business idea or industry (e.g., local cafés vs. large coffee 
chains). 

b.​ Ask participants to list two or three main competitors and discuss what 
makes each competitor successful. 

c.​ Encourage participants to identify factors like brand, price, quality, customer 
service, or market share, and discuss these with a partner or in small groups. 

3.​ Group Activity: Competitor SWOT Analysis (20 minutes) 
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a.​ Introduce participants to using a simplified SWOT analysis (Strengths, 
Weaknesses, Opportunities, Threats) for competitor evaluation. 

b.​ In small groups, participants choose one competitor from their list and 
complete a SWOT analysis to assess its competitive position. 

c.​ Groups present their SWOT findings to the larger group, facilitating a 
discussion on how these insights can guide the business in positioning itself 
uniquely. 

4.​ Developing Differentiation Strategies (15 minutes) 
a.​ Provide an overview of differentiation strategies, including product quality, 

unique services, brand identity, and pricing models. 
b.​ Distribute a template for participants to brainstorm differentiation strategies 

for a hypothetical business, encouraging them to consider how they can 
highlight unique aspects to attract customers. 

c.​ Participants work individually or in pairs to complete the template and then 
share one differentiation strategy with the larger group. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a reflection worksheet where participants can outline their 

takeaways on competitive analysis and differentiation. 
b.​ Encourage participants to set a personal goal related to using competitive 

analysis tools or developing differentiation strategies with young participants. 
c.​ Conclude with a few volunteers sharing their reflections, fostering a 

commitment to understanding competition and differentiation. 

Tools/Instruments 
●​ Presentation Slides: Key concepts in competitive analysis, steps for competitor 

evaluation, and examples of differentiation strategies. 
●​ Competitor Identification Worksheet: A worksheet to help participants identify 

and analyze competitors within a chosen industry or business context. 
●​ Competitor SWOT Analysis Template: A simplified SWOT analysis template to 

assess a competitor’s position and market impact. 
●​ Differentiation Strategy Template: A template to guide participants in developing 

unique positioning strategies for hypothetical businesses. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet for 

participants to note insights and set a goal related to competitive analysis. 

E-Resources 
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●​ SWOT Analysis Template - For assessing competitors’ strengths and weaknesses. 
●​ LinkedIn Learning - Courses on competitive positioning and strategy development. 
●​ Monday.com - Useful for collaborative analysis and brainstorming differentiation 

strategies. 

Total time of delivery: 70 minutes. 

Module 4: SWOT Analysis and Business Assessment Tools 

Learning Objectives 
1.​ To explain the purpose of SWOT analysis as a tool for evaluating a business’s 

internal and external environment. 
2.​ To teach young participants to conduct a SWOT analysis for assessing strengths, 

weaknesses, opportunities, and threats related to their business ideas. 
3.​ To introduce additional business assessment tools that help in creating a 

comprehensive business strategy. 

Learning activities  
1.​ Introductory Presentation: SWOT Analysis Overview (10 minutes) 

a.​ Begin with a presentation introducing the SWOT analysis framework and its 
importance in strategic business planning. 

b.​ Explain each component of SWOT—Strengths, Weaknesses, Opportunities, 
and Threats—and provide examples of how businesses use this tool to 
assess their positioning and develop strategies. 

c.​ Highlight how SWOT can be applied to both new and existing businesses to 
identify areas of improvement and potential growth. 

2.​ Group Activity: SWOT Analysis Practice (20 minutes) 
a.​ Divide participants into small groups and provide each group with a 

hypothetical business scenario (e.g., a small online clothing store or a local 
fitness studio). 

b.​ Distribute a SWOT analysis template and guide each group to identify 
strengths, weaknesses, opportunities, and threats for their assigned 
business. 

c.​ Each group presents their SWOT analysis to the larger group, allowing for 
discussion on how each element can impact business strategy. 
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3.​ Workshop: Applying SWOT to a Personal Business Idea (15 minutes) 
a.​ Ask participants to select a business idea of their own or a concept relevant 

to their work with young participants. 
b.​ Provide individual SWOT analysis worksheets for participants to conduct an 

analysis of their selected idea. 
c.​ Encourage participants to focus on realistic factors that could impact their 

business’s success, fostering critical thinking about potential challenges and 
areas of strength. 

4.​ Introducing Additional Business Assessment Tools (10 minutes) 
a.​ Present an overview of additional business assessment tools that 

complement SWOT, such as PEST analysis (Political, Economic, Social, 
Technological) or Porter’s Five Forces. 

b.​ Briefly explain each tool and its application, emphasizing how these tools 
provide a broader understanding of the market environment. 

c.​ Discuss scenarios where using multiple assessment tools can enhance 
strategic planning by providing deeper insights. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a reflection worksheet where participants can note their takeaways 

from the module and outline how they plan to use SWOT and other tools with 
young participants. 

b.​ Encourage participants to set a personal goal related to implementing SWOT 
analysis or integrating additional assessment tools into their mentoring. 

c.​ Conclude by inviting a few participants to share their reflections and goals 
with the group, reinforcing the value of thorough business assessment. 

Tools/Instruments 
●​ Presentation Slides: Key concepts of SWOT analysis, examples of SWOT 

applications, and an introduction to additional assessment tools. 
●​ SWOT Analysis Template: A worksheet for both group and individual SWOT 

analysis exercises. 
●​ Business Scenario Handouts: Hypothetical business descriptions to use in group 

SWOT analysis practice. 
●​ Reflection Worksheet: A worksheet for self-assessment and goal-setting related to 

the use of SWOT and business assessment tools. 

E-Resources 
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●​ SWOT Analysis Template - Easy-to-use tools for structured analysis. 
●​ PlanGuru - Complements SWOT with financial scenario planning. 
●​ Miro - A collaborative platform for visualizing SWOT and other assessments. 

Total time of delivery: 70 minutes. 

Module 5: Risk Assessment and Resilience in Strategy 

Learning Objectives 
1.​ To explain the importance of risk assessment and resilience in business strategy. 
2.​ To teach young participants to identify, evaluate, and manage potential risks related 

to their business ideas. 
3.​ To guide young participants in developing resilience strategies to adapt to 

unexpected challenges and maintain business continuity. 

Learning activities  
1.​ Introductory Presentation: Importance of Risk Assessment and Resilience (10 

minutes) 
a.​ Begin with a presentation defining risk assessment and resilience in the 

context of business strategy. 
b.​ Explain how identifying and managing risks contributes to a proactive 

approach in business planning and sustainability. 
c.​ Share examples of businesses that used resilience and adaptability to 

overcome unexpected challenges, highlighting the importance of preparing 
for uncertainties. 

2.​ Workshop: Identifying Potential Risks (15 minutes) 
a.​ Provide participants with a risk identification worksheet, prompting them to 

consider potential risks in categories such as financial, operational, market, 
and regulatory risks. 

b.​ Ask participants to choose a hypothetical or personal business idea and 
identify at least three potential risks. 

c.​ In pairs, participants discuss the identified risks and exchange ideas on their 
possible impact on the business. 

3.​ Activity: Risk Evaluation and Mitigation Strategies (20 minutes) 
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a.​ Introduce a simple risk evaluation framework (e.g., categorizing risks by 
likelihood and impact) to help participants assess the severity of each risk. 

b.​ Ask participants to evaluate the risks they identified, using the framework to 
determine high-priority risks. 

c.​ Provide a worksheet to outline potential mitigation strategies for each risk, 
focusing on practical steps to reduce likelihood or minimize impact. 

d.​ Groups share one high-priority risk and mitigation strategy with the larger 
group, encouraging diverse ideas and solutions. 

4.​ Developing Resilience: Building a Contingency Plan (15 minutes) 
a.​ Explain the concept of a contingency plan and how it helps businesses 

remain adaptable during crises or unexpected challenges. 
b.​ Guide participants in drafting a basic contingency plan for their business 

idea, including steps for quick adaptation and resource allocation in response 
to a potential risk. 

c.​ Conclude with a discussion on how resilience and contingency planning build 
long-term business stability. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a reflection worksheet where participants can outline their key 

takeaways on risk assessment and resilience and set a personal goal for 
applying these concepts. 

b.​ Encourage participants to set a goal related to practicing risk management 
techniques with young entrepreneurs or incorporating resilience strategies 
into business planning. 

c.​ Wrap up by inviting a few participants to share their reflections and goals, 
reinforcing the importance of risk management and resilience in business 
success. 

Tools/Instruments 
●​ Presentation Slides: Key concepts of risk assessment and resilience, examples of 

risk categories, and an introduction to mitigation strategies. 
●​ Risk Identification Worksheet: A worksheet to help participants brainstorm 

potential risks for different types of businesses. 
●​ Risk Evaluation Framework: A simple framework for assessing risk likelihood and 

impact. 
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●​ Contingency Plan Template: A template to guide participants in drafting 
contingency plans for their business ideas. 

●​ Reflection Worksheet: A self-assessment and goal-setting worksheet for 
participants to document insights and goals related to risk and resilience. 

E-Resources 
●​ PlanGuru - For evaluating financial risks and planning resilience strategies. 
●​ Resilience Alliance - Offers insights on resilience in business environments. 
●​ Trello - For creating contingency plans and tracking risk mitigation strategies. 

Total time of delivery: 70 minutes. 
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Educational Unit N. 5 – Marketing and Customer Engagement Skills 

Unit Overview 
This unit focuses on developing the foundational skills necessary for effective marketing 
and customer engagement. This unit guides Youth Workers in supporting young 
entrepreneurs to create and implement marketing strategies that resonate with their target 
audiences. The content covers community-centered marketing, understanding customer 
demographics, and fostering long-term relationships with clients. Emphasis is placed on 
creating meaningful connections, understanding cultural contexts, and utilizing tailored 
communication methods to build trust and loyalty within a community. 

Learning Objectives 
By the end of this unit, Youth Workers will be able to: 

●​ Explain the principles of community-centric marketing and its relevance in 
connecting with local audiences. 

●​ Teach young participants how to identify and understand customer demographics 
for more effective engagement. 

●​ Guide young entrepreneurs in designing customer engagement strategies that build 
trust and foster long-term relationships. 

●​ Equip young participants with skills for adapting their messaging to reflect the 
cultural values and nuances of their target audiences. 

●​ Support young entrepreneurs in using customer feedback to refine and improve 
marketing efforts. 

Targeted Skills and Competencies 
This unit aims to develop the following skills and competencies among Youth Workers to 
effectively support young entrepreneurs: 

●​ Community-Centric Marketing: Understanding and connecting with community 
values to build lasting customer relationships. 

●​ Customer Demographic Analysis: Skills for analyzing and interpreting customer 
demographics to enhance marketing effectiveness. 

●​ Cultural Awareness and Sensitivity: Adapting communication and engagement 
strategies to respect and reflect cultural values. 
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●​ Customer Feedback Utilization: Incorporating customer feedback into marketing 
strategies to improve brand loyalty. 

●​ Relationship Building: Techniques for fostering trust and loyalty, ensuring 
sustained customer engagement. 

Total time of delivery: 5 hours and 25 minutes. 

Module 1: Introduction to Community-Centric Marketing 

Learning Objectives 
1.​ To explain the concept of community-centric marketing and its role in creating 

authentic connections with local audiences. 
2.​ To teach young participants how to align business values and goals with the needs 

of their target community. 
3.​ To guide young participants in identifying key aspects of the community that can be 

integrated into marketing strategies to build trust and engagement. 

Learning activities  
1.​ Introductory Presentation: What is Community-Centric Marketing? (10 

minutes) 
a.​ Begin with a presentation defining community-centric marketing, 

emphasizing its focus on building relationships within a local or target 
community. 

b.​ Explain how community marketing differs from traditional marketing by 
prioritizing connection, engagement, and support of local values. 

c.​ Share examples of businesses that have successfully implemented 
community-centric marketing to create meaningful connections. 

2.​ Group Activity: Identifying Community Values (15 minutes) 
a.​ Divide participants into small groups and provide each group with a 

hypothetical business scenario or a real-life example (e.g., a local café, a 
handmade crafts business). 

b.​ Ask each group to identify key values and priorities of the community that 
this business could align with (e.g., sustainability, cultural heritage, 
family-oriented services). 
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c.​ Each group shares their identified community values with the larger group, 
facilitating a discussion on the benefits of aligning business goals with these 
values. 

3.​ Workshop: Creating a Community Engagement Plan (20 minutes) 
a.​ Provide participants with a template for creating a basic community 

engagement plan, focusing on ways to involve and connect with the 
community. 

b.​ Guide participants in brainstorming ideas for local events, partnerships, or 
social initiatives that reflect community values and could enhance the 
business’s presence. 

c.​ Have participants complete the template, then invite a few volunteers to 
share their engagement plans, sparking group feedback and idea sharing. 

4.​ Discussion: Benefits of Community-Centric Marketing (10 minutes) 
a.​ Facilitate a discussion on the benefits of community-centric marketing, 

including increased customer loyalty, enhanced brand reputation, and a 
stronger presence in the community. 

b.​ Encourage participants to think about how community engagement helps 
businesses stand out and create authentic connections that drive customer 
trust. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a reflection worksheet where participants can outline key insights 

from the module and consider how they might implement community-centric 
marketing with young participants. 

b.​ Ask participants to set a personal goal related to helping young 
entrepreneurs incorporate community engagement strategies into their 
business plans. 

c.​ Wrap up by inviting a few participants to share their goals, reinforcing the 
importance of connecting with and supporting the community through 
business. 

Tools/Instruments 
●​ Presentation Slides: Key concepts of community-centric marketing, examples of 

community-focused businesses, and benefits of this marketing approach. 
●​ Community Engagement Plan Template: A worksheet to guide participants in 

creating a plan for community engagement activities. 
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●​ Reflection Worksheet: A self-assessment and goal-setting worksheet to document 
insights and set personal goals related to community marketing. 

E-Resources 
●​ HubSpot Academy - Courses on community-focused marketing strategies. 
●​ Canva - Tools for designing marketing materials with a community focus. 
●​ Google My Business - Helps small businesses connect with local communities. 

Total time of delivery: 65 minutes. 

Module 2: Understanding Customer Demographics 

Learning Objectives 
1.​ To explain the importance of understanding customer demographics in designing 

effective marketing strategies. 
2.​ To teach young participants how to identify and analyze demographic factors such 

as age, income, lifestyle, and preferences. 
3.​ To guide young participants in using demographic insights to tailor their marketing 

strategies to resonate with target audiences. 

Learning activities  
1.​ Introductory Presentation: Customer Demographics and Marketing (10 

minutes) 
a.​ Start with a presentation introducing customer demographics and why 

they’re essential in shaping marketing strategies. 
b.​ Explain key demographic factors such as age, income, occupation, 

education level, and lifestyle. 
c.​ Provide examples of businesses that used demographic insights to 

effectively target specific audience groups. 
2.​ Group Activity: Defining a Target Demographic (15 minutes) 

a.​ Divide participants into small groups and assign each group a different 
hypothetical business type (e.g., organic grocery store, fitness center, tech 
startup). 
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b.​ Ask each group to outline the ideal demographic for their business, 
considering factors like age, income level, interests, and purchasing 
behavior. 

c.​ Groups share their defined demographics with the larger group, discussing 
how these demographic choices inform the marketing approach. 

3.​ Workshop: Creating a Customer Profile (20 minutes) 
a.​ Provide participants with a customer profile template, including sections for 

demographic factors, preferences, and buying behaviors. 
b.​ Have each participant or pair choose a hypothetical business or use an 

example relevant to their work with young participants. 
c.​ Guide them in creating a detailed customer profile, then invite a few 

volunteers to share their profiles with the group. 
4.​ Discussion: Using Demographic Insights in Marketing (10 minutes) 

a.​ Facilitate a discussion on how demographic insights can influence various 
aspects of marketing, such as product design, pricing, and advertising. 

b.​ Encourage participants to think of ways they could use demographic data to 
tailor marketing messages and reach the right audience effectively. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a reflection worksheet where participants can document insights 

gained on customer demographics and set a goal for applying these 
concepts with young participants. 

b.​ Ask participants to set a specific goal, such as practicing customer profiling 
with young entrepreneurs or analyzing demographics in a real-world setting. 

c.​ Wrap up by inviting a few participants to share their goals, reinforcing the 
importance of understanding target demographics in effective marketing. 

Tools/Instruments 
●​ Presentation Slides: Key points on customer demographics, examples of 

demographic-based marketing, and steps to create a customer profile. 
●​ Customer Profile Template: A worksheet for defining a target customer’s 

demographic, preferences, and behavior patterns. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet to document 

key insights and goals related to understanding demographics. 

E-Resources 
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●​ Statista - Provides insights into demographic trends and customer behavior. 
●​ Google Analytics - Tools for analyzing customer demographics and preferences. 
●​ SurveyMonkey - For conducting demographic research via surveys. 

Total time of delivery: 65 minutes. 

Module 3: Cultural Awareness in Marketing 

Learning Objectives 
1.​ To explain the importance of cultural awareness in creating effective and respectful 

marketing strategies. 
2.​ To teach young participants how to adapt marketing messages and approaches to 

reflect the cultural values and preferences of their target audience. 
3.​ To guide young participants in developing culturally relevant content that fosters 

trust and connection with diverse communities. 

Learning activities  
1.​ Introductory Presentation: The Role of Cultural Awareness in Marketing (10 

minutes) 
a.​ Start with a presentation defining cultural awareness and its importance in 

marketing. 
b.​ Discuss how cultural values, traditions, and norms influence customer 

behavior and expectations. 
c.​ Share examples of successful and unsuccessful marketing campaigns that 

highlight the impact of cultural alignment (e.g., culturally resonant ads vs. 
culturally insensitive ones). 

2.​ Workshop: Adapting Marketing Messages to Cultural Contexts (20 minutes) 
a.​ Provide participants with a hypothetical business scenario targeting a 

specific cultural group (e.g., promoting a health food product in a rural 
community with traditional dietary preferences). 

b.​ Distribute a template to help participants analyze cultural factors that might 
influence their marketing approach, such as language, traditions, and values. 

c.​ Guide participants in adapting the marketing message to align with the 
cultural context, then invite a few volunteers to share their adapted 
messages for group discussion. 
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3.​ Group Activity: Creating Culturally Relevant Content (15 minutes) 
a.​ Divide participants into small groups and assign each group a different 

cultural context for a marketing challenge (e.g., promoting a product for a 
family-focused audience, designing a campaign for eco-conscious 
consumers). 

b.​ Ask groups to brainstorm ideas for culturally relevant content, such as 
visuals, slogans, or campaign themes. 

c.​ Groups present their ideas to the larger group, discussing how cultural 
considerations shaped their content. 

4.​ Discussion: Benefits of Cultural Sensitivity in Marketing (10 minutes) 
a.​ Facilitate a group discussion on the benefits of cultural sensitivity in building 

trust, loyalty, and positive brand perception. 
b.​ Encourage participants to share examples from their experiences or 

observations where cultural awareness improved or hindered customer 
engagement. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a reflection worksheet for participants to outline their takeaways 

from the module and consider how they will apply cultural awareness in their 
work with young entrepreneurs. 

b.​ Encourage participants to set a personal goal, such as practicing culturally 
sensitive messaging or researching cultural factors relevant to their 
audience. 

c.​ Wrap up by inviting a few participants to share their goals, reinforcing the 
importance of cultural awareness in marketing. 

Tools/Instruments 
●​ Presentation Slides: Key concepts of cultural awareness, examples of culturally 

sensitive marketing, and case studies of successful campaigns. 
●​ Cultural Analysis Template: A worksheet for analyzing cultural factors and 

adapting marketing messages to align with target audience values. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet to document 

insights and goals related to cultural awareness in marketing. 

E-Resources 
●​ LinkedIn Learning - Courses on cultural awareness and sensitivity in marketing. 
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●​ Hootsuite - Social media management tools to tailor marketing messages for 
diverse audiences. 

●​ Google Trends - Insights into cultural trends relevant to marketing. 

Total time of delivery: 65 minutes. 

Module 4: Building and Sustaining Customer Relationships 

Learning Objectives 
1.​ To explain the importance of building trust and fostering loyalty in customer 

relationships. 
2.​ To teach young participants strategies for maintaining open and effective 

communication with customers. 
3.​ To guide young participants in designing loyalty-building initiatives that encourage 

long-term engagement and repeat business. 

Learning activities  
1.​ Introductory Presentation: Importance of Customer Relationships (10 

minutes) 
a.​ Begin with a presentation highlighting the role of strong customer 

relationships in business success. 
b.​ Discuss key elements of effective customer relationship management 

(CRM), such as communication, trust, and consistency. 
c.​ Share examples of businesses that excel at building customer loyalty 

through personalized service and engagement. 
2.​ Workshop: Designing a Customer Engagement Strategy (20 minutes) 

a.​ Provide participants with a template for creating a customer engagement 
strategy, focusing on building trust and maintaining communication. 

b.​ Ask participants to choose a hypothetical business idea and outline ways to 
connect with and engage customers, such as personalized emails, customer 
appreciation events, or loyalty programs. 

c.​ Guide participants through brainstorming their strategies, then invite a few 
volunteers to share their plans for group feedback. 

3.​ Group Activity: Developing a Loyalty-Building Initiative (15 minutes) 
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a.​ Divide participants into small groups and assign each group a specific 
loyalty-building challenge (e.g., increasing repeat purchases, engaging 
first-time customers). 

b.​ Ask groups to brainstorm creative solutions, such as rewards programs, 
exclusive deals, or customer referral incentives. 

c.​ Each group presents their initiative to the larger group, fostering a discussion 
on what makes loyalty programs effective. 

4.​ Discussion: Customer Feedback and Relationship Management (10 minutes) 
a.​ Facilitate a discussion on the role of customer feedback in maintaining strong 

relationships. 
b.​ Encourage participants to consider how gathering and acting on feedback 

demonstrates a business’s commitment to its customers and strengthens 
loyalty. 

c.​ Share tips on how to handle both positive and negative feedback 
professionally and constructively. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a reflection worksheet where participants can document key 

takeaways and outline how they plan to apply customer relationship 
strategies in their work with young entrepreneurs. 

b.​ Ask participants to set a goal related to fostering loyalty and engagement, 
such as practicing customer feedback handling or designing a mock loyalty 
program. 

c.​ Wrap up by inviting a few participants to share their goals, reinforcing the 
importance of sustained customer relationships. 

Tools/Instruments 
●​ Presentation Slides: Key concepts of customer relationship management, 

examples of engagement strategies, and loyalty-building initiatives. 
●​ Customer Engagement Strategy Template: A worksheet to guide participants in 

creating engagement strategies for their business ideas. 
●​ Loyalty-Building Challenge Handout: Scenarios for group brainstorming activities 

focused on customer loyalty. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet to document 

insights and goals related to customer relationship management. 

E-Resources 
69 

 



 

●​ Zendesk - For managing customer interactions and feedback effectively. 
●​ HubSpot CRM - Tools for tracking and nurturing customer relationships. 
●​ Coursera - Customer Relationship Management - Courses on building and 

sustaining strong customer bonds. 

Total time of delivery: 65 minutes. 

Module 5: Utilizing Customer Feedback for Marketing Improvement 

Learning Objectives 
1.​ To explain the value of customer feedback in refining marketing strategies and 

improving business offerings. 
2.​ To teach young participants how to gather, analyze, and act on customer feedback 

effectively. 
3.​ To guide young participants in using feedback to build stronger customer 

relationships and enhance overall business performance. 

Learning activities  
1.​ Introductory Presentation: The Role of Customer Feedback (10 minutes) 

a.​ Begin with a presentation on why customer feedback is essential for 
business growth and marketing refinement. 

b.​ Highlight different types of feedback (e.g., surveys, reviews, direct 
communication) and their role in understanding customer preferences and 
expectations. 

c.​ Share examples of how businesses have successfully used customer 
feedback to innovate and improve. 

2.​ Workshop: Designing Feedback Collection Methods (20 minutes) 
a.​ Provide participants with a template for creating feedback collection tools, 

such as surveys, online forms, or interview guides. 
b.​ Ask participants to design a feedback mechanism for a hypothetical business 

or one of their own choosing, focusing on collecting actionable insights. 
c.​ Encourage participants to include questions that address both 

product/service quality and customer satisfaction. 
d.​ Volunteers share their feedback tools for group discussion and constructive 

critique. 
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3.​ Group Activity: Analyzing Feedback for Insights (15 minutes) 
a.​ Distribute a sample set of customer feedback (e.g., survey results, online 

reviews) related to a hypothetical product or service. 
b.​ In small groups, ask participants to analyze the data to identify trends, 

recurring themes, and potential areas for improvement. 
c.​ Groups present their findings to the larger group, facilitating a discussion on 

how these insights could inform marketing strategies and customer 
engagement. 

4.​ Discussion: Turning Feedback into Actionable Steps (10 minutes) 
a.​ Facilitate a discussion on how to act on customer feedback effectively, 

emphasizing the importance of closing the feedback loop (e.g., thanking 
customers, implementing changes, and communicating those changes back 
to customers). 

b.​ Encourage participants to think about how responding to feedback can build 
trust and loyalty among customers. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a reflection worksheet where participants can document their 

takeaways from the module and outline how they plan to incorporate 
customer feedback in their mentoring or business activities. 

b.​ Ask participants to set a specific goal, such as practicing feedback collection 
with young participants or analyzing real-world customer feedback for 
insights. 

c.​ Wrap up by inviting a few participants to share their reflections and goals, 
reinforcing the importance of using feedback for continuous improvement. 

Tools/Instruments 
●​ Presentation Slides: Key concepts of customer feedback, examples of feedback 

tools, and case studies of successful feedback implementation. 
●​ Feedback Collection Template: A worksheet for designing surveys, online forms, 

or interview guides tailored to specific business needs. 
●​ Sample Feedback Dataset: A fictional set of customer feedback for practice in 

identifying trends and actionable insights. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet to document 

insights and goals related to utilizing customer feedback. 

E-Resources 
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●​ SurveyMonkey - For collecting and analyzing customer feedback. 
●​ Google Forms - Free tool for creating customer feedback surveys. 
●​ HubSpot Academy - Training on leveraging feedback for marketing improvement. 

Total time of delivery: 65 minutes. 
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Educational Unit N. 6 – Financial Management and Funding Skills 

Unit Overview 
This Educational Unit equips Youth Workers with the essential knowledge and tools to 
support young entrepreneurs in developing financial literacy and effective funding 
strategies. This unit focuses on key areas such as budgeting, cash flow management, and 
funding options, offering practical insights into financial planning and risk management. By 
mastering these skills, Youth Workers can guide young participants in building financially 
sustainable businesses and making informed financial decisions. 

Learning Objectives 
By the end of this unit, Youth Workers will be able to: 

●​ Explain the importance of financial literacy and management in business success. 
●​ Teach young participants how to create budgets, manage cash flow, and forecast 

sales effectively. 
●​ Introduce different funding options, including traditional and innovative approaches, 

to support business growth. 
●​ Guide young entrepreneurs in identifying and mitigating financial risks. 
●​ Help young participants develop strategies for maintaining compliance with tax and 

financial regulations. 

Targeted Skills and Competencies 
This unit aims to develop the following skills and competencies among Youth Workers to 
enhance their mentoring abilities in financial management: 

●​ Financial Planning: Budgeting, forecasting, and cash flow management to ensure 
financial stability. 

●​ Funding Strategies: Knowledge of diverse funding sources, including grants, 
venture capital, crowdfunding, and more. 

●​ Risk Management: Identifying, evaluating, and mitigating financial risks for 
long-term sustainability. 

●​ Tax Compliance: Understanding the basics of taxation and legal obligations for 
businesses. 

●​ Decision-Making: Analyzing financial data to make informed business decisions. 
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Total time of delivery: 5 hours and 45 minutes. 

Module 1: Introduction to Financial Management 

Learning Objectives 
1.​ To explain the fundamentals of financial management and its importance in 

business operations. 
2.​ To introduce young participants to key financial terms and concepts essential for 

managing a business. 
3.​ To guide young participants in understanding how financial management supports 

business stability and growth. 

Learning activities  
1.​ Introductory Presentation: What is Financial Management? (10 minutes) 

a.​ Begin with a presentation defining financial management and its role in 
ensuring business success. 

b.​ Introduce key financial terms, such as revenue, expenses, profit, cash flow, 
and assets, with simple, relatable examples. 

c.​ Explain how effective financial management helps businesses achieve 
long-term goals and avoid common financial pitfalls. 

2.​ Group Activity: Financial Management in Practice (15 minutes) 
a.​ Provide participants with a short hypothetical scenario (e.g., a small café 

managing its finances for a month). 
b.​ In small groups, ask participants to identify key financial considerations in the 

scenario, such as tracking expenses, managing revenue, or ensuring 
positive cash flow. 

c.​ Groups share their findings with the larger group, fostering a discussion on 
the importance of financial planning in daily business operations. 

3.​ Workshop: Identifying Financial Strengths and Weaknesses (20 minutes) 
a.​ Distribute a financial checklist for participants to analyze a simple 

hypothetical business (e.g., revenue streams, cost structure, savings). 
b.​ Guide participants in identifying the business's financial strengths (e.g., 

consistent revenue) and weaknesses (e.g., high expenses, no savings). 
c.​ Participants then discuss ways to address weaknesses and leverage 

strengths to improve financial health. 
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4.​ Discussion: The Benefits of Financial Literacy (10 minutes) 
a.​ Facilitate a discussion on why financial literacy is essential for young 

entrepreneurs. 
b.​ Encourage participants to share their thoughts on how understanding 

finances can empower business owners to make informed decisions. 
c.​ Conclude with tips on how to improve financial literacy, such as using online 

resources, attending workshops, or seeking professional advice. 
5.​ Reflection and Goal-Setting (10 minutes) 

a.​ Distribute a reflection worksheet where participants document their insights 
from the module and outline how they plan to introduce financial 
management concepts to young participants. 

b.​ Ask participants to set a personal goal related to improving their 
understanding of financial management or supporting young entrepreneurs 
in financial planning. 

c.​ Wrap up by inviting a few participants to share their reflections, reinforcing 
the importance of financial management in entrepreneurship. 

Tools/Instruments 
●​ Presentation Slides: Key financial terms and concepts, examples of financial 

management in action, and benefits of financial literacy. 
●​ Financial Checklist Worksheet: A worksheet for analyzing a hypothetical 

business’s financial strengths and weaknesses. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet to document 

insights and goals related to financial management. 

E-Resources 
●​ PlanGuru - Comprehensive tools for detailed budgeting and forecasting. 
●​ QuickBooks - For tracking income, expenses, and overall financial health. 
●​ LinkedIn Learning - Financial Management Basics - Courses on financial 

management fundamentals. 

Total time of delivery: 65 minutes. 

Module 2: Introduction to Financial Management 
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Learning Objectives 
1.​ To explain the importance of budgeting and cash flow management in maintaining 

business financial health. 
2.​ To teach young participants how to create realistic budgets that reflect business 

goals and constraints. 
3.​ To guide young participants in monitoring and managing cash flow to ensure 

liquidity and operational stability. 

Learning activities  
1.​ Introductory Presentation: Budgeting and Cash Flow Basics (10 minutes) 

a.​ Start with a presentation explaining budgeting and its role in planning and 
controlling financial resources. 

b.​ Define cash flow management and highlight its importance in keeping a 
business operational. 

c.​ Introduce key terms such as fixed vs. variable costs, revenue projections, 
and liquidity. 

2.​ Workshop: Creating a Simple Budget (20 minutes) 
a.​ Provide a basic budgeting template, including sections for income, fixed 

expenses, variable expenses, and savings. 
b.​ Ask participants to work in pairs to create a budget for a hypothetical 

business (e.g., a food truck or a tutoring service), using provided data such 
as expected monthly income and expenses. 

c.​ After completing their budgets, invite a few pairs to share their work with the 
larger group, discussing how they allocated resources and planned for 
savings. 

3.​ Activity: Cash Flow Forecasting (20 minutes) 
a.​ Distribute a worksheet for participants to practice forecasting cash flow over 

a three-month period for a small business scenario. 
b.​ Guide participants through identifying expected inflows (e.g., sales revenue) 

and outflows (e.g., rent, utilities, inventory costs). 
c.​ Facilitate a discussion on strategies for maintaining positive cash flow, such 

as reducing expenses or increasing revenue. 
4.​ Discussion: Common Budgeting and Cash Flow Challenges (10 minutes) 
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a.​ Lead a group discussion on common financial challenges entrepreneurs 
face, such as unexpected expenses, late payments from customers, or 
fluctuating revenue. 

b.​ Encourage participants to brainstorm solutions, such as maintaining an 
emergency fund or negotiating payment terms with suppliers. 

c.​ Share tips for staying proactive in managing budgets and cash flow. 
5.​ Reflection and Goal-Setting (10 minutes) 

a.​ Distribute a reflection worksheet where participants document their 
takeaways from the module and outline how they will teach budgeting and 
cash flow management to young entrepreneurs. 

b.​ Ask participants to set a personal goal, such as practicing cash flow 
forecasting or helping a young entrepreneur create a budget. 

c.​ Wrap up by inviting a few participants to share their goals, reinforcing the 
importance of proactive financial planning. 

Tools/Instruments 
●​ Presentation Slides: Key concepts of budgeting, cash flow management, and 

strategies for financial stability. 
●​ Budgeting Template: A worksheet for creating a simple budget, including income 

and expense categories. 
●​ Cash Flow Forecasting Worksheet: A tool for practicing inflow and outflow 

projections over a specific period. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet to document 

insights and goals related to budgeting and cash flow management. 

E-Resources 
●​ PlanGuru - Comprehensive tools for detailed budgeting and forecasting. 
●​ Excel Templates for Financial Planning - Free templates for creating financial plans 

and budgets. 
●​ Wave Financial - A free platform for small business accounting and budgeting. 

Total time of delivery: 70 minutes. 

Module 3: Funding Options and Strategies 
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Learning Objectives 
1.​ To explain the different funding options available for startups and small businesses, 

including traditional and innovative approaches. 
2.​ To teach young participants how to assess the suitability of various funding sources 

for their business needs. 
3.​ To guide young participants in developing a funding strategy, including pitching 

ideas to potential investors. 

Learning activities  
1.​ Introductory Presentation: Overview of Funding Options (10 minutes) 

a.​ Begin with a presentation introducing different funding sources, such as: 
i.​ Traditional funding (e.g., loans, grants). 
ii.​ Equity funding (e.g., venture capital, angel investors). 
iii.​ Crowdfunding platforms (e.g., Kickstarter, GoFundMe). 
iv.​ Self-funding (e.g., savings, family contributions). 

b.​ Discuss the advantages and disadvantages of each funding type. 
c.​ Share examples of businesses that used innovative funding approaches to 

launch or grow successfully. 
2.​ Group Activity: Matching Funding to Business Needs (15 minutes) 

a.​ Provide participants with hypothetical business scenarios (e.g., launching a 
tech startup, opening a retail store). 

b.​ Ask groups to identify the most suitable funding options for their assigned 
business based on factors like startup costs, growth plans, and market 
conditions. 

c.​ Groups present their recommendations to the larger group, justifying their 
funding choices. 

3.​ Workshop: Developing a Funding Strategy (20 minutes) 
a.​ Distribute a template for creating a simple funding strategy, including 

sections for funding goals, preferred sources, and steps for securing funding. 
b.​ Guide participants in creating a funding strategy for a hypothetical or real 

business idea, encouraging them to align funding sources with their specific 
needs. 

c.​ Invite a few participants to share their strategies, facilitating feedback and 
discussion on effective approaches. 

4.​ Activity: Crafting a Funding Pitch (15 minutes) 
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a.​ Provide a brief overview of the elements of a successful funding pitch, such 
as: 

i.​ Articulating the business idea clearly. 
ii.​ Highlighting market potential and financial projections. 
iii.​ Demonstrating confidence and professionalism. 

b.​ Ask participants to prepare and deliver a 1-minute elevator pitch for securing 
funding for a business idea. 

c.​ Facilitate group feedback, focusing on clarity, persuasiveness, and alignment 
with funding goals. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a reflection worksheet for participants to document their key 

takeaways and outline how they will teach funding strategies to young 
entrepreneurs. 

b.​ Encourage participants to set a personal goal, such as practicing funding 
pitches or researching local funding opportunities for young entrepreneurs. 

c.​ Conclude by inviting a few participants to share their reflections and goals, 
reinforcing the importance of planning and strategic thinking in securing 
funding. 

Tools/Instruments 
●​ Presentation Slides: Key funding sources, advantages and disadvantages of each, 

and examples of innovative funding approaches. 
●​ Funding Strategy Template: A worksheet to guide participants in planning funding 

approaches for specific business ideas. 
●​ Pitch Preparation Guide: Tips and prompts for crafting a concise and compelling 

funding pitch. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet to document 

insights and goals related to funding strategies. 

E-Resources 
●​ Kickstarter - Crowdfunding platform for exploring funding opportunities. 
●​ Indiegogo - Another crowdfunding tool suitable for entrepreneurial projects. 
●​ LinkedIn Learning - Raising Capital - Courses on funding strategies and securing 

investments. 
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Total time of delivery: 70 minutes. 

Module 4: Financial Risk Assessment and Compliance 

Learning Objectives 
1.​ To explain the importance of identifying and managing financial risks to maintain 

business stability. 
2.​ To teach young participants strategies for mitigating financial risks and building 

resilience. 
3.​ To guide young participants in understanding basic tax and regulatory requirements 

for businesses. 
4.​ To equip young participants with tools for maintaining accurate financial records to 

ensure compliance. 

Learning activities  
1.​ Introductory Presentation: Understanding Financial Risks (10 minutes) 

a.​ Define financial risks in business and their potential impacts, including cash 
flow shortages, unexpected expenses, and market volatility. 

b.​ Explain the importance of proactive risk assessment and strategies for 
minimizing risks. 

c.​ Introduce the concept of compliance, emphasizing the need for adhering to 
tax laws, regulations, and financial reporting standards. 

2.​ Workshop: Identifying and Assessing Financial Risks (20 minutes) 
a.​ Provide a worksheet for participants to analyze a hypothetical business 

scenario, identifying potential financial risks in areas such as cash flow, 
investments, or external market factors. 

b.​ Guide participants through categorizing risks based on their likelihood and 
impact. 

c.​ Facilitate a group discussion on mitigation strategies, such as maintaining 
emergency funds, diversifying income sources, or securing insurance. 

3.​ Activity: Understanding Tax and Regulatory Requirements (15 minutes) 
a.​ Present an overview of basic tax and regulatory obligations for small 

businesses, including: 
i.​ Filing taxes. 
ii.​ Maintaining financial records. 
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iii.​ Compliance with local business regulations. 
b.​ Distribute a checklist of common tax and compliance tasks, and ask 

participants to identify which tasks apply to a hypothetical business. 
4.​ Group Discussion: Benefits of Accurate Financial Recordkeeping (10 

minutes) 
a.​ Lead a discussion on how accurate financial records help businesses avoid 

legal issues, secure funding, and plan for growth. 
b.​ Share practical tips for maintaining organized financial records, such as 

using accounting software or hiring professional accountants. 
5.​ Reflection and Goal-Setting (15 minutes) 

a.​ Distribute a reflection worksheet for participants to document their insights on 
financial risk assessment and compliance. 

b.​ Encourage participants to set a goal, such as practicing risk assessment with 
young entrepreneurs or researching local tax requirements. 

c.​ Invite a few participants to share their goals, fostering commitment to 
fostering financial discipline and compliance among young entrepreneurs. 

Tools/Instruments 
●​ Presentation Slides: Key concepts of financial risk assessment, mitigation 

strategies, and compliance requirements. 
●​ Risk Assessment Worksheet: A template for identifying and categorizing financial 

risks in business scenarios. 
●​ Tax and Compliance Checklist: A guide to common tax and regulatory obligations 

for small businesses. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet to document 

insights and goals related to financial risk and compliance. 

E-Resources 
●​ PlanGuru - Helps assess financial risks and simulate scenarios. 
●​ Xero - Accounting software for monitoring financial risks and compliance. 
●​ EU Regulations - Resources on financial and legal compliance for businesses. 

Total time of delivery: 70 minutes. 

Module 5: Decision-Making with Financial Data 
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Learning Objectives 
1.​ To explain the importance of financial data in making informed business decisions. 
2.​ To teach young participants how to analyze financial reports, such as income 

statements and cash flow statements. 
3.​ To guide young participants in using financial insights to evaluate business 

performance and plan strategically. 

Learning activities  
1.​ Introductory Presentation: The Role of Financial Data in Decision-Making (10 

minutes) 
a.​ Define financial data and its role in evaluating business health and 

performance. 
b.​ Introduce key financial reports, such as income statements, balance sheets, 

and cash flow statements, with simple examples. 
c.​ Explain how financial data supports strategic planning, such as resource 

allocation and growth forecasting. 
2.​ Workshop: Analyzing Financial Statements (20 minutes) 

a.​ Provide participants with simplified financial statements for a hypothetical 
business (e.g., an income statement showing revenue, expenses, and profit). 

b.​ Guide participants in analyzing the statements to identify trends, such as 
increasing expenses or declining revenue. 

c.​ Facilitate a group discussion on how the insights gained could influence 
business decisions, such as reducing costs or seeking additional funding. 

3.​ Activity: Using Financial Data for Scenario Planning (20 minutes) 
a.​ Present a scenario in which participants must use financial data to make a 

business decision (e.g., deciding whether to invest in new equipment or 
expand to a new location). 

b.​ Provide relevant financial data, such as costs, projected revenue, and 
potential risks. 

c.​ In small groups, participants discuss the scenario and decide on the best 
course of action based on the data provided. 

d.​ Groups present their decisions and justifications to the larger group, 
encouraging feedback and discussion. 

4.​ Discussion: Common Pitfalls in Financial Decision-Making (10 minutes) 
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a.​ Facilitate a discussion on common mistakes entrepreneurs make when using 
financial data, such as ignoring trends, overestimating revenue, or 
underestimating costs. 

b.​ Share tips for avoiding these pitfalls, such as regularly reviewing financial 
reports and seeking professional advice when necessary. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a reflection worksheet for participants to document their key 

takeaways and outline how they will use financial data to support 
decision-making. 

b.​ Encourage participants to set a goal, such as practicing financial statement 
analysis or guiding young participants in using financial data for planning. 

c.​ Wrap up by inviting a few participants to share their goals, reinforcing the 
importance of data-driven decision-making. 

Tools/Instruments 
●​ Presentation Slides: Key financial reports, examples of financial data analysis, and 

the role of data in decision-making. 
●​ Financial Statements Handout: Simplified examples of income statements and 

cash flow statements for analysis. 
●​ Scenario Planning Worksheet: A template to guide participants in using financial 

data to evaluate business scenarios. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet to document 

insights and goals related to financial decision-making. 

E-Resources 
●​ PlanGuru - Provides tools for data-driven financial decision-making. 
●​ QuickBooks - Real-time data for financial analysis and decisions. 
●​ Coursera - Financial Data Analysis - Courses on analyzing financial data to guide 

business strategies. 

Total time of delivery: 70 minutes. 
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Educational Unit N. 7 – Integration of Technology and Digital Tools 

Unit Overview 
This Educational Unit focuses on the transformative role of technology and digital tools in 
modern business operations. It equips Youth Workers with the knowledge and skills to 
guide young entrepreneurs in leveraging Information and Communication Technology 
(ICT) and e-learning tools to streamline business processes, foster innovation, and 
maintain a competitive edge. This unit emphasizes the importance of staying ahead in a 
technology-driven landscape by utilizing industry-specific digital platforms and fostering 
online collaboration. 

Learning Objectives 
By the end of this unit, Youth Workers will be able to: 

●​ Explain the significance of integrating ICT and e-learning tools in various business 
sectors. 

●​ Teach young participants how to identify and implement technology solutions 
tailored to their industry needs. 

●​ Guide young entrepreneurs in utilizing online collaboration tools for efficient 
teamwork and networking. 

●​ Encourage the adoption of digital platforms to improve productivity, scalability, and 
customer engagement. 

●​ Highlight the role of innovation and continuous learning in adapting to technological 
advancements. 

Targeted Skills and Competencies 
Youth Workers will develop the following skills to mentor young participants effectively: 

●​ Digital Literacy: Understanding and utilizing ICT tools and e-learning platforms for 
business growth. 

●​ Technological Adaptability: Staying informed about emerging technologies and 
integrating them into business strategies. 

●​ Collaboration and Networking: Using online tools for effective teamwork, project 
management, and professional networking. 

●​ Innovation and Creativity: Encouraging innovative approaches to business 
challenges through digital tools. 
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●​ Strategic Technology Use: Identifying and implementing digital solutions to 
optimize business processes and enhance customer experiences. 

Total time of delivery: 5 hours and 45 minutes. 

Module 1: The Role of Technology in Modern Business 

Learning Objectives 
1.​ To explain the importance of integrating technology into business operations for 

efficiency and competitiveness. 
2.​ To highlight key ICT tools and their applications across various business functions. 
3.​ To provide real-world examples of successful businesses leveraging technology to 

drive innovation and growth. 

Learning activities  
1.​ Introductory Presentation: Technology as a Business Enabler (10 minutes) 

a.​ Define technology integration and its transformative impact on businesses. 
b.​ Highlight areas where technology improves operations, such as productivity, 

communication, and customer engagement. 
c.​ Share examples of businesses (large and small) that have successfully 

integrated technology to achieve growth. 
2.​ Discussion: The Benefits of ICT in Business (10 minutes) 

a.​ Facilitate a group discussion on the benefits of technology in different 
business areas: 

i.​ Operations (e.g., automation, efficiency). 
ii.​ Marketing (e.g., social media, analytics). 
iii.​ Customer service (e.g., CRM tools, chatbots). 

b.​ Encourage participants to share examples from their own experiences or 
observations of businesses using technology effectively. 

3.​ Workshop: Identifying Technology Needs (20 minutes) 
a.​ Provide a checklist or worksheet to guide participants in identifying 

technology needs for a hypothetical business. 
b.​ In pairs or small groups, participants choose a business type (e.g., retail 

store, online service) and brainstorm technology solutions that could address 
common challenges, such as inventory management or customer outreach. 
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c.​ Groups share their findings with the larger group, discussing how the 
proposed tools align with the business’s goals. 

4.​ Activity: Exploring Real-World ICT Tools (15 minutes) 
a.​ Provide an overview of commonly used ICT tools, categorized by function 

(e.g., project management tools like Trello, communication tools like Slack, 
and analytics tools like Google Analytics). 

b.​ Ask participants to explore a selected tool (via a demo or description) and 
consider its application in a specific business context. 

c.​ Facilitate a short discussion on how these tools can enhance efficiency and 
decision-making. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a reflection worksheet for participants to document their insights 

from the module and outline how they will support young participants in 
exploring and adopting technology solutions. 

b.​ Encourage participants to set a specific goal, such as researching tools for a 
particular industry or practicing the integration of a chosen tool in their 
mentoring sessions. 

c.​ Wrap up with a few volunteers sharing their reflections and goals, reinforcing 
the value of technology in modern business. 

Tools/Instruments 
●​ Presentation Slides: Key points on the role of technology in business, examples of 

ICT applications, and benefits of integration. 
●​ Technology Needs Checklist: A worksheet to identify technology requirements for 

different business types. 
●​ ICT Tools Overview Handout: A summary of commonly used tools with brief 

descriptions of their features and applications. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet to document 

insights and goals related to technology integration. 

E-Resources 
●​ LinkedIn Learning - Technology in Business - Courses on integrating technology 

into business operations. 
●​ Monday.com - Demonstrates how technology streamlines business workflows. 
●​ Google Workspace - Tools for improving collaboration and productivity. 
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Total time of delivery: 65 minutes. 

Module 2: Selecting the Right Digital Tools 

Learning Objectives 
1.​ To explain the importance of selecting digital tools that align with business goals 

and operational needs. 
2.​ To teach young participants how to evaluate and choose the most effective tools for 

productivity, project management, and customer engagement. 
3.​ To guide young participants in integrating digital solutions into their daily operations 

to enhance efficiency and scalability. 

Learning activities  
1.​ Introductory Presentation: Types of Digital Tools for Businesses (10 minutes) 

a.​ Start with a presentation categorizing commonly used digital tools based on 
their functions: 

i.​ Productivity Tools: Microsoft Office, Google Workspace. 
ii.​ Project Management Tools: Trello, Asana. 
iii.​ Customer Relationship Management (CRM) Tools: Salesforce, 

HubSpot. 
iv.​ Analytics Tools: Google Analytics, Tableau. 

b.​ Highlight the importance of selecting tools tailored to specific industry needs 
and business sizes. 

2.​ Activity: Digital Tools Needs Assessment (15 minutes) 
a.​ Provide a worksheet to guide participants in identifying digital tool 

requirements for a hypothetical business (e.g., a bakery, a graphic design 
agency). 

b.​ In pairs, participants list tasks or challenges (e.g., managing inventory, 
tracking client projects) and match them with potential digital solutions. 

c.​ Facilitate a group discussion on how different tools address specific business 
needs. 

3.​ Workshop: Comparing and Evaluating Digital Tools (20 minutes) 
a.​ Present a brief overview of key criteria for evaluating digital tools, such as: 

i.​ Ease of use. 
ii.​ Cost-effectiveness. 
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iii.​ Scalability. 
iv.​ Integration with existing systems. 

b.​ Distribute a comparison template for participants to evaluate two or three 
digital tools based on these criteria. 

c.​ Participants share their evaluations with the group, highlighting which tool 
they would recommend and why. 

4.​ Group Activity: Planning a Digital Tools Integration Strategy (15 minutes) 
a.​ In small groups, participants outline an integration plan for incorporating 

selected tools into a business operation. 
b.​ Each group presents their plan, discussing potential challenges (e.g., training 

employees, initial costs) and solutions. 
5.​ Reflection and Goal-Setting (10 minutes) 

a.​ Distribute a reflection worksheet where participants document their key 
takeaways and outline how they will teach digital tool selection to young 
participants. 

b.​ Encourage participants to set a goal, such as researching tools in a specific 
category or assisting a young entrepreneur in choosing the right digital tools. 

c.​ Wrap up by inviting a few participants to share their reflections and goals, 
reinforcing the importance of selecting appropriate digital tools for business 
success. 

Tools/Instruments 
●​ Presentation Slides: Overview of digital tool categories, examples, and evaluation 

criteria. 
●​ Digital Tools Needs Assessment Worksheet: A worksheet to identify tool 

requirements for specific business operations. 
●​ Comparison Template: A guide for evaluating and comparing digital tools based 

on key criteria. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet to document 

insights and goals related to digital tool selection. 

E-Resources 
●​ Capterra - Reviews and comparisons for selecting software and tools. 
●​ G2 - Peer reviews for evaluating digital tools based on business needs. 
●​ Zapier - For integrating and automating workflows across multiple tools. 
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Total time of delivery: 70 minutes. 

Module 3: E-Learning Tools for Business Development 

Learning Objectives 
1.​ To explain the role of e-learning tools in fostering continuous learning and skill 

development for entrepreneurs. 
2.​ To teach young participants how to use e-learning platforms for self-improvement 

and team training. 
3.​ To guide young entrepreneurs in integrating e-learning resources into their business 

strategies to enhance team capabilities and innovation. 

Learning activities  
1.​ Introductory Presentation: The Importance of E-Learning in Business (10 

minutes) 
a.​ Define e-learning and its significance in modern business environments for 

self-improvement and skill development. 
b.​ Highlight popular e-learning platforms (e.g., Coursera, Udemy, LinkedIn 

Learning) and their applications in various business sectors. 
c.​ Share examples of businesses that have successfully used e-learning to 

upskill teams and drive innovation. 
2.​ Workshop: Exploring E-Learning Platforms (20 minutes) 

a.​ Provide participants with a list of recommended e-learning platforms, 
categorized by focus (e.g., technical skills, leadership training, 
industry-specific courses). 

b.​ In small groups, ask participants to explore one platform, review its offerings, 
and identify courses or resources relevant to entrepreneurship. 

c.​ Groups present their findings to the larger group, discussing the platform’s 
usability, relevance, and potential applications for young entrepreneurs. 

3.​ Activity: Designing a Learning Plan (20 minutes) 
a.​ Distribute a learning plan template for participants to guide young 

entrepreneurs in identifying their skill gaps and selecting e-learning courses 
to address these needs. 
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b.​ Participants create a mock learning plan for a hypothetical entrepreneur, 
detailing the courses or training programs they recommend and their 
intended outcomes. 

c.​ Invite a few participants to share their plans, facilitating a discussion on the 
benefits of structured learning. 

4.​ Discussion: Challenges and Benefits of E-Learning (10 minutes) 
a.​ Facilitate a group discussion on common challenges faced when adopting 

e-learning tools, such as time management, motivation, and course quality. 
b.​ Encourage participants to brainstorm solutions to these challenges, 

emphasizing the importance of setting clear goals and maintaining 
accountability. 

c.​ Highlight the benefits of e-learning, including flexibility, accessibility, and 
cost-effectiveness. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a reflection worksheet for participants to document their key 

takeaways and outline how they will introduce e-learning tools to young 
participants. 

b.​ Encourage participants to set a goal, such as exploring a new e-learning 
platform or assisting a young entrepreneur in creating a personalized 
learning plan. 

c.​ Wrap up by inviting a few participants to share their reflections and goals, 
reinforcing the role of e-learning in business growth and development. 

Tools/Instruments 
●​ Presentation Slides: Key concepts of e-learning, examples of platforms, and 

benefits for business development. 
●​ E-Learning Platforms List: A handout with recommended platforms categorized 

by focus areas. 
●​ Learning Plan Template: A worksheet for designing a personalized learning plan 

tailored to individual or business needs. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet to document 

insights and goals related to e-learning integration. 

E-Resources 
●​ Coursera - Offers business and entrepreneurial development courses. 
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●​ Khan Academy - Free educational resources for foundational business skills. 
●​ Udemy - A platform with diverse courses on entrepreneurship and digital tools. 

Total time of delivery: 70 minutes. 

Module 4: Online Collaboration and Networking Tools 

Learning Objectives 
1.​ To explain the importance of online collaboration tools in facilitating efficient 

teamwork and project management. 
2.​ To teach young participants how to use professional networking platforms to build 

connections and expand business opportunities. 
3.​ To guide young entrepreneurs in selecting and utilizing digital tools for effective 

communication and collaboration. 

Learning activities  
1.​ Introductory Presentation: Importance of Online Collaboration and 

Networking (10 minutes) 
a.​ Define online collaboration tools and their role in enhancing teamwork and 

productivity. 
b.​ Highlight popular collaboration platforms (e.g., Slack, Microsoft Teams, 

Google Workspace) and their features. 
c.​ Introduce networking platforms (e.g., LinkedIn) and discuss their importance 

in building professional connections and showcasing expertise. 
2.​ Workshop: Choosing the Right Collaboration Tool (20 minutes) 

a.​ Provide a checklist to evaluate collaboration tools based on factors such as 
team size, project complexity, and ease of use. 

b.​ In small groups, participants analyze a business scenario (e.g., managing a 
remote team or organizing a project) and select a collaboration tool that fits 
the needs. 

c.​ Groups share their tool selection with the larger group, explaining why they 
chose it and how it would benefit the business. 

3.​ Activity: Building a Professional LinkedIn Profile (20 minutes) 
a.​ Walk participants through the steps to create a compelling LinkedIn profile, 

focusing on key sections like the headline, summary, and experience. 
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b.​ Provide tips on networking etiquette, such as connecting with professionals 
in relevant fields and sharing valuable content. 

c.​ Ask participants to outline a LinkedIn strategy for a hypothetical 
entrepreneur, emphasizing how to use the platform to find clients, partners, 
or investors. 

4.​ Discussion: Challenges and Best Practices in Online Collaboration (10 
minutes) 

a.​ Facilitate a group discussion on common challenges in using collaboration 
tools, such as miscommunication or technical difficulties. 

b.​ Encourage participants to share their experiences and brainstorm best 
practices for maximizing tool effectiveness, such as setting clear guidelines 
and leveraging tool integrations. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a reflection worksheet for participants to document their insights 

and set a goal related to teaching online collaboration or networking skills to 
young entrepreneurs. 

b.​ Encourage participants to commit to exploring a new collaboration tool or 
assisting a young participant in building a LinkedIn profile. 

c.​ Wrap up by inviting a few participants to share their goals, reinforcing the 
importance of collaboration and networking in modern business. 

Tools/Instruments 
●​ Presentation Slides: Key concepts of collaboration and networking, tool overviews, 

and LinkedIn profile-building tips. 
●​ Collaboration Tool Evaluation Checklist: A guide to selecting the right tools 

based on specific business needs. 
●​ LinkedIn Profile Guide: A handout with tips and best practices for creating a 

professional LinkedIn profile. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet to document 

insights and goals related to collaboration and networking. 

E-Resources 
●​ Slack - Enables seamless online communication and collaboration. 
●​ Zoom - For virtual meetings and networking events. 
●​ Google Workspace - Collaborative tools like Google Drive and Google Meet. 
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Total time of delivery: 70 minutes. 

Module 5: Adapting to Technological Trends and Innovation 

Learning Objectives 
1.​ To explain the importance of staying updated with emerging technological trends for 

business innovation. 
2.​ To teach young participants how to evaluate and adopt relevant technologies to stay 

competitive. 
3.​ To encourage young entrepreneurs to foster a mindset of adaptability and 

continuous learning in response to technological advancements. 

Learning activities  
1.​ Introductory Presentation: Overview of Emerging Technological Trends (10 

minutes) 
a.​ Define technological trends and their role in shaping business operations and 

customer expectations. 
b.​ Highlight emerging technologies such as artificial intelligence (AI), 

blockchain, and the Internet of Things (IoT). 
c.​ Share examples of how businesses are leveraging these trends to innovate 

and create new opportunities. 
2.​ Activity: Identifying Relevant Technological Trends (20 minutes) 

a.​ Provide participants with case studies of businesses in different industries 
(e.g., retail, healthcare, education). 

b.​ In small groups, participants analyze their assigned case study and identify 
which technological trends could benefit the business. 

c.​ Groups share their findings, discussing how these trends could enhance 
efficiency, customer engagement, or competitive advantage. 

3.​ Workshop: Building an Adaptation Strategy (20 minutes) 
a.​ Distribute a strategy template with sections for identifying trends, assessing 

business impact, and planning implementation steps. 
b.​ Participants choose a hypothetical or real business and outline a strategy for 

integrating a new technology. 
c.​ Invite participants to share their strategies with the group, facilitating a 

discussion on potential challenges and solutions. 
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4.​ Discussion: Fostering Innovation and Continuous Learning (10 minutes) 
a.​ Facilitate a discussion on the role of innovation in business success, 

emphasizing the need for creativity and risk-taking. 
b.​ Encourage participants to share ideas on how businesses can create a 

culture of continuous learning, such as hosting workshops, attending 
conferences, or using e-learning tools. 

5.​ Reflection and Goal-Setting (10 minutes) 
a.​ Distribute a reflection worksheet for participants to document their insights 

and outline how they will teach adaptability and innovation to young 
participants. 

b.​ Encourage participants to set a goal, such as exploring a specific 
technological trend or mentoring a young entrepreneur in adopting new tools. 

c.​ Wrap up by inviting a few participants to share their reflections and goals, 
reinforcing the value of adaptability and innovation in maintaining a 
competitive edge. 

Tools/Instruments 
●​ Presentation Slides: Key technological trends, their applications, and examples of 

business innovation. 
●​ Case Study Handouts: Industry-specific case studies for analyzing technological 

trends. 
●​ Adaptation Strategy Template: A worksheet to guide participants in planning for 

technological integration. 
●​ Reflection Worksheet: A self-assessment and goal-setting worksheet to document 

insights and goals related to innovation and adaptability. 

E-Resources 
●​ Google Trends - For staying updated on technological trends. 
●​ TechCrunch - News and insights on innovation and technology. 
●​ LinkedIn Learning - Adapting to Technology - Courses on adopting and leveraging 

emerging technologies. 

Total time of delivery: 70 minutes. 
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Evaluation Grids 

Purposes 
The Universal Evaluation Grid is designed to assess and support the holistic 
development of young participants across all Learning Units. It serves multiple purposes: 

1.​ Measuring Progress and Performance: The grid provides a structured framework 
to evaluate key competencies and skills that participants develop throughout the 
training program. It highlights their strengths, areas for improvement, and overall 
performance. 

2.​ Ensuring Consistency: By using a universal evaluation system, Youth Workers 
can maintain consistency in assessment across all Learning Units, ensuring that all 
participants are evaluated against the same criteria. 

3.​ Encouraging Reflection and Growth: The inclusion of criteria such as "Reflection 
and Self-Assessment" helps participants develop self-awareness about their 
learning journey. It encourages them to take ownership of their growth by identifying 
areas where they excel and where they can improve. 

4.​ Fostering Feedback and Communication: The grid facilitates meaningful 
feedback from Youth Workers to participants. By providing comments and 
observations in the designated sections, Youth Workers can guide participants in 
their personal and professional development. 

5.​ Supporting Goal-Oriented Development: The evaluation grid helps participants 
and Youth Workers set actionable goals for improvement, whether related to 
specific skills, attitudes, or behaviors. This goal-oriented approach promotes 
continuous learning and adaptability. 

6.​ Enhancing Program Outcomes: The grid serves as a tool to monitor the 
effectiveness of the Learning Units and ensure they are meeting their intended 
objectives. It can also be used to refine training methods and materials based on 
observed participant performance. 

7.​ Adapting to Diverse Needs: The grid is flexible enough to incorporate unit-specific 
criteria when needed, allowing for tailored evaluation of specialized skills or 
objectives introduced in particular Learning Units. 

Methodology 
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The Evaluation Grids are a practical tool designed to assess and enhance the learning 
journey of young participants throughout the program. Their use is grounded in principles 
that promote fairness, consistency, and a focus on growth. By adopting this methodology, 
Youth Workers can ensure that evaluations serve not just as a means of assessment, but 
as a catalyst for meaningful learning and personal development. 

The grids are aligned closely with the learning objectives of the program, ensuring that 
the criteria reflect the skills and competencies each participant is expected to acquire. 
Rather than being a generic tool, the evaluation framework is both universal in its core 
application and adaptable to the specific demands of individual Learning Units. This 
flexibility ensures that assessments remain relevant and impactful, addressing the 
unique focus areas of each unit when necessary. 

Evaluations are conducted primarily through direct observation and interaction during 
activities, discussions, and assignments. Youth Workers assess participants’ engagement, 
teamwork, communication, problem-solving abilities, and their capacity to apply knowledge 
in practical scenarios. These observations are complemented by detailed notes in the 
comments section of the grid, allowing for context-rich feedback that goes beyond 
numeric scores. This narrative approach ensures that evaluations are personal, 
constructive, and actionable. 

A significant aspect of the methodology is its emphasis on feedback. Evaluations are not 
merely a summative judgment of performance; they are designed to open a dialogue 
between Youth Workers and participants. After completing the evaluation, Youth Workers 
provide constructive feedback that highlights strengths, addresses areas for improvement, 
and offers actionable recommendations. This feedback is delivered in a collaborative 
and supportive manner, fostering an environment where participants feel encouraged 
to grow and take ownership of their learning journey. 

Reflection is another cornerstone of this approach. Participants are actively involved in 
evaluating their own progress, which not only deepens their self-awareness but also 
empowers them to identify their learning needs and set personal goals. Reflection 
worksheets or guided discussions can be integrated into the evaluation process, helping 
participants internalize feedback and commit to continuous improvement. 

The grids also play a vital role in tracking progress over time. By evaluating participants 
periodically, Youth Workers can monitor individual and group development, identifying 
trends and recurring challenges. This longitudinal approach ensures that participants’ 
growth is measured holistically, rather than being confined to isolated sessions. Patterns 
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that emerge from these evaluations provide valuable insights for tailoring future mentoring 
strategies and refining the program’s delivery. 

Finally, the data gathered through the Evaluation Grids contributes to the overall 
enhancement of the training program. By analyzing aggregate results, program 
organizers can identify strengths and gaps in the curriculum, ensuring that the training 
remains effective and responsive to participants’ needs. This feedback loop benefits the 
Youth Workers, who can refine their teaching and mentoring methods based on the 
outcomes. 

Scoring System 
1 = Needs Improvement: The participant demonstrates minimal understanding or 
engagement. 

2 = Developing: Partial achievement of competencies with some engagement. 

3 = Competent: Adequate performance, meeting expectations. 

4 = Proficient: Above-average performance, showing initiative and skill. 

5 = Excellent: Exceptional performance, demonstrating mastery and creativity. 

Universal Evaluation Grid 

Participant: [Name and Surname] Date:  

Evaluation Criteria Descriptors Score (1-5) Comments/Notes 

1. Engagement 
and Participation 

Actively participates 
in discussions, 
activities, and group 
tasks. 
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2. Communication 
Skills 

Effectively 
articulates ideas, 
listens actively, and 
collaborates with 
peers. 

  

3. Problem-Solving 
and Critical 
Thinking 

Demonstrates ability 
to analyze problems 
and propose 
creative, practical 
solutions. 

  

4. Application of 
Knowledge 

Applies concepts 
and skills from the 
Learning Units to 
real-world scenarios 
or case studies. 

  

5. Teamwork and 
Collaboration 

Works effectively in 
a team, contributing 
ideas and 
supporting others in 
achieving shared 
goals. 
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6. Adaptability and 
Innovation 

Shows openness to 
new ideas, 
technologies, and 
strategies 
introduced in the 
Learning Units. 

  

7. Initiative and 
Self-Direction 

Takes initiative in 
tasks, demonstrates 
self-motivation, and 
seeks additional 
resources when 
needed. 

  

8. Completion of 
Activities 

Completes assigned 
tasks and activities 
within the provided 
timeframe and with 
attention to detail. 

  

9. Reflection and 
Self-Assessment 

Demonstrates ability 
to reflect on 
personal learning 
and identify areas 
for improvement. 
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10. Overall 
Performance 

Integrates learning 
across modules and 
demonstrates 
comprehensive 
understanding of 
key concepts. 

  

Strengths 
Observed  

Areas of 
Improvement  

Next Steps or 
Recommendation  

Youth Worker  

Optional Unit-Specific Section Template 
This section allows Youth Workers to include additional criteria related to specific Learning 
Unit goals, as follows: 
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Unit-Specific 
Criteria Descriptors Score (1-5) Comments/Notes 

[Example: Financial 
Management Skills] 

[Example: 
Demonstrates ability 
to create budgets 
and analyze 
financial 
statements.] 

  

 

This example of section can be applied to every Educational Unit and every specific 
Module. 
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Participants Self-Assessments Questionnaires 

Purpose 
The Participants Self-Assessment Questionnaires are essential tools designed to 
foster self-awareness, track progress, and evaluate the effectiveness of the program from 
the participants’ perspective. Together, they provide a comprehensive framework for 
understanding individual growth and the impact of the learning experience. 

1. Establishing a Baseline (Initial Self-Assessment) 

●​ Reflection on Starting Point: The Initial Self-Assessment helps participants reflect 
on their existing skills, knowledge, and attitudes before beginning the program. 

●​ Identifying Strengths and Gaps: It allows participants and Youth Workers to 
identify strengths, areas for improvement, and learning needs that can be 
addressed during the program. 

●​ Tailoring Learning Experiences: The results guide Youth Workers in adapting 
their mentoring strategies and activities to better meet the unique needs of 
participants. 

●​ Setting Personal Goals: Participants are encouraged to set realistic and specific 
goals based on their self-assessment, creating a clear direction for their learning 
journey. 

2. Measuring Growth and Outcomes (Final Self-Assessment) 

●​ Reflection on Progress: The Final Self-Assessment enables participants to 
evaluate their growth, comparing their initial abilities and understanding with their 
current achievements. 

●​ Recognizing Accomplishments: It highlights the skills, knowledge, and attitudes 
participants have developed, fostering a sense of accomplishment and motivation. 

●​ Evaluating Program Effectiveness: Youth Workers can use aggregated results to 
assess the program’s success in meeting its objectives and addressing participants’ 
needs. 

●​ Future Planning: By reflecting on remaining gaps and opportunities for 
improvement, participants can set goals for continued personal and professional 
development. 
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3. Encouraging Self-Awareness and Ownership 

●​ Promoting Critical Thinking: The self-assessment process encourages 
participants to critically evaluate their learning journey, fostering self-awareness and 
independent thinking. 

●​ Empowering Participants: By actively engaging in their evaluation, participants 
take ownership of their growth, increasing motivation and accountability. 

●​ Building Confidence: Recognizing personal progress boosts participants’ 
confidence in their abilities, preparing them to apply their skills in real-world 
scenarios. 

4. Enhancing Communication Between Participants and Youth Workers 

●​ Facilitating Dialogue: The questionnaires create opportunities for meaningful 
conversations between participants and Youth Workers about progress, challenges, 
and future goals. 

●​ Providing Feedback: Insights from the self-assessments complement the 
evaluation grids used by Youth Workers, offering a holistic view of participants’ 
development. 

5. Supporting Program Improvement 

●​ Identifying Trends: Patterns in responses can highlight areas where the program 
is particularly effective or where adjustments may be needed. 

●​ Gathering Participant Insights: Open-ended questions provide qualitative 
feedback on the program’s strengths and areas for improvement, guiding future 
iterations of the training. 

The Participants Self-Assessment Questionnaires are integral components of the learning 
process. They enable participants to engage actively with their development, guide Youth 
Workers in providing targeted support, and ensure that the program evolves to meet the 
needs of future learners. 

Methodology 
The methodology for the Participants Self-Assessment Questionnaires is rooted in 
principles of reflection, engagement, and growth. These tools are designed to ensure that 
participants engage in the learning process and also take ownership of their 
development, creating a continuous cycle of self-awareness and improvement. 
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The Initial Self-Assessment Questionnaire is administered at the beginning of the 
program to establish a baseline understanding of participants’ skills, knowledge, and 
attitudes. This stage is crucial as it encourages participants to reflect on their current 
competencies and identify areas where they feel confident as well as areas where they 
seek improvement. The questions are crafted to explore technical skills and also personal 
attributes, such as problem-solving, communication, and adaptability, as these are integral 
to entrepreneurial success. 

Participants’ responses to the initial questionnaire also provide valuable insights to 
Youth Workers, helping them tailor the program to meet individual and collective needs. 
For instance, if a significant number of participants express low confidence in financial 
management, Youth Workers can allocate more time or resources to that topic. Similarly, if 
participants exhibit strengths in specific areas, those strengths can be leveraged to 
enhance group dynamics or collaborative activities. 

The Final Self-Assessment Questionnaire, administered at the end of the program, 
shifts the focus toward reflection and evaluation. Participants are invited to revisit the 
areas they assessed at the start and consider how their understanding and abilities have 
evolved. The final questionnaire is more comprehensive, encouraging participants to 
evaluate the acquisition of technical skills and also their personal growth and readiness to 
apply what they have learned in real-world scenarios. This dual focus ensures that the 
assessment captures both tangible outcomes, such as mastering budgeting or digital 
tools, and intangible ones, like improved confidence or adaptability. 

The design of the questionnaires emphasizes self-reflection as a central component. 
While numeric scales allow for quantitative tracking of progress, open-ended questions 
provide a space for deeper introspection. Participants can articulate their personal 
experiences, highlight the aspects of the program that resonated with them most, and 
share insights into the challenges they faced and overcame. This qualitative input 
enriches the understanding of individual growth and also offers valuable feedback for 
program improvement. 

Both assessments are complemented by structured discussions between participants 
and Youth Workers. After the initial assessment, these discussions can help clarify 
participants’ goals and establish a personalized focus for the program. Following the final 
assessment, they provide an opportunity for Youth Workers to validate participants’ 
progress, celebrate their achievements, and offer guidance for continued growth. These 
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conversations ensure that the self-assessments are integrated parts of a collaborative 
learning process. 

The methodology also accounts for the importance of consistency and comparability. 
By using a similar structure for both the initial and final assessments, participants can 
directly compare their responses, making their progress visible and concrete. This 
comparative approach helps reinforce the sense of accomplishment and fosters a 
growth mindset, as participants can see how their efforts have led to meaningful 
change. 

Finally, the aggregated data from the assessments serves a dual purpose. For 
participants, it provides a clear narrative of their journey through the program. For the 
Youth Workers, it offers insights into trends, successes, and areas for enhancement. By 
analyzing this data, organizers can refine future iterations of the program, ensuring that it 
continues to meet the evolving needs of its audience. 

Initial Self-Assessment Questionnaire 
The Initial Self-Assessment Questionnaire is designed to gauge participants’ baseline 
knowledge, skills, and attitudes before starting the program. This helps Youth Workers 
understand participants’ starting points, identify areas of focus, and tailor the program to 
meet their needs effectively. It also allows participants to reflect on their current abilities 
and goals, setting the stage for their learning journey. 

Participants will respond on a five-point scale (1 = Strongly Disagree to 5 = Strongly 
Agree), with open-ended questions for further insights. 
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Name and Surname of the participant: 
Date: 
Section n. 1: Knowledge and Skills 
Description 1.  2.  3.  4.  5.  
I have a basic understanding of entrepreneurship  
and its key principles.      

I feel confident in creating and managing a simple  
budget.      

I understand how to identify potential business  
opportunities.      

I am familiar with basic marketing and customer  
engagement strategies.      



 

 

 

Final Self-Assessment Questionnaire 
The Final Self-Assessment Questionnaire designed for participants to reflect on their 
progress and achievements after completing the program. This tool helps consolidate 
learning outcomes, recognize growth, and identify areas for future improvement. 

Participants will respond on a five-point scale (1 = Strongly Disagree to 5 = Strongly 
Agree), with open-ended questions for further insights. 
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I have experience using digital tools to manage or  
promote a project or business.      
Section n. 2: Personal Attributes 
Description 1.  2.  3.  4.  5.  
I am confident in my ability to solve problems and  
think critically.      

I am comfortable communicating my ideas and  
working in a team.      

I am open to learning new concepts and skills.      
I can adapt easily to new tools, methods, or  
technologies.      

I feel motivated to explore new opportunities and  
take initiative.      

Section n. 3 Expectations and Goals 
Description 1.  2.  3.  4.  5.  
I have clear goals for what I want to achieve during  
this program.      

I know the areas where I need to improve to  
grow personally and professionally.      

I am aware of the challenges I might face in  
starting or managing a business.      

I am confident that this program can help me  
achieve my objectives.      

I understand how this program aligns with my  
personal or career aspirations.      

Name and Surname of the participant: 
Date: 
Section n. 1: Knowledge and Skills Development 
Description 1.  2.  3.  4.  5.  
I have a strong understanding of  
entrepreneurship and its core principles.      

I can confidently create and manage a budget for a  
project or business.      

I can identify and evaluate business opportunities  
effectively.      

I understand how to create and execute marketing  
strategies tailored to specific audiences.      

I am skilled at using digital tools and platforms for  
business operations, collaboration, and  
communication. 

     



 

 

 

 

 

Section n. 5 Open-Ended Question 

Question  Short Description 

What are the most 
valuable skills or insights 
you gained from this 
program? 

 

What aspects of the 
program did you find most 
helpful for your growth and 
development? 
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I can assess financial risks and create strategies to  
manage them.      

I am confident in applying customer engagement  
strategies to build lasting relationships.      

I can use problem-solving and critical thinking  
skills to overcome challenges in real-world scenarios.      

Section n. 2: Personal Growth 
Description 1.  2.  3.  4.  5.  
I feel more confident in my abilities to take on  
entrepreneurial or leadership roles.      

I have improved my ability to communicate and  
collaborate with others effectively.      

I am more adaptable and open to learning  
new tools, methods, or technologies.      

I feel motivated to pursue new opportunities and  
take initiative.      

I have a clearer understanding of my  
strengths and areas for improvement.      

I am more resilient and capable of managing  
challenges effectively.      

Section n. 3 Application and Future Goals 
Description 1.  2.  3.  4.  5.  
I can see how the skills and knowledge I gained  
can be applied to my personal or professional projects      

I have identified specific goals for continuing  
my personal and professional development.      

I feel prepared to take practical steps toward  
implementing my business ideas or professional  
aspirations. 

     

I am equipped with strategies to build and sustain  
a successful project or business.      

Section n. 4 Program Reflection 
Description 1.  2.  3.  4.  5.  
The program helped me achieve my learning  
and professional development goals.      

The learning activities and resources provided  
were effective in enhancing my skills and  
understanding. 

     

I felt supported and motivated throughout the  
program.      

I would recommend this program to others  
who want to develop entrepreneurial skills.      



 

In what areas do you feel 
you still need improvement 
or further training? 

 

How do you plan to apply 
what you’ve learned in 
your personal or 
professional life? 

 

What feedback or 
suggestions do you have 
for improving the program 
in the future? 

 

 

 

108 

 



 

Conclusions 
The Toolkit for Youth Workers represents a comprehensive resource designed to 
empower Youth Workers in supporting young participants on their entrepreneurial journey. 
By providing a structured framework of learning units, evaluation tools, and 
self-assessment methodologies, the toolkit bridges the gap between theory and practice, 
equipping both Youth Workers and participants with the skills and knowledge needed to 
thrive in an ever-changing socio-economic landscape. 

The content of the toolkit has been meticulously designed to address the multifaceted 
nature of entrepreneurship, encompassing essential skills such as financial management, 
digital tool integration, marketing strategies, and adaptability to technological trends. Each 
learning unit builds upon the previous one, offering a progression that ensures participants 
develop a holistic understanding of the entrepreneurial process. At the same time, the 
modular structure allows Youth Workers to adapt the material to the specific needs and 
contexts of their participants, fostering inclusivity and relevance. 

A core strength of this toolkit lies in its focus on active engagement and reflection. 
Through dynamic learning activities, such as workshops, group discussions, and practical 
case studies, participants are encouraged to move beyond passive learning and immerse 
themselves in real-world scenarios. This experiential approach not only reinforces the 
concepts taught but also builds confidence and resilience, two critical attributes for any 
aspiring entrepreneur. 

The integration of evaluation grids and self-assessment tools further enhances the toolkit’s 
effectiveness. These components are not merely tools for measurement but are integral to 
fostering a growth-oriented mindset. The evaluation grids offer Youth Workers a 
consistent framework for observing and assessing participant progress, ensuring that 
feedback is both constructive and actionable. Meanwhile, the self-assessment 
questionnaires empower participants to take ownership of their learning journey, 
encouraging introspection and goal-setting that extend beyond the program itself. 

One of the toolkit’s distinguishing features is its emphasis on adaptability to diverse 
contexts. The flexibility built into the learning units, combined with the universal and 
unit-specific evaluation tools, ensures that the material can be tailored to different cultural, 
economic, and individual circumstances. This adaptability is critical in addressing the 
unique challenges faced by young participants from varying backgrounds, particularly 
those from marginalized or underserved communities. 
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The toolkit also reflects the critical role of technology in modern entrepreneurship. By 
incorporating digital tools, e-learning platforms, and online collaboration strategies, it 
prepares participants to navigate the digital economy with confidence. This forward-looking 
approach ensures that participants are not only prepared for today’s entrepreneurial 
landscape but are also equipped to adapt to future innovations and trends. 

Another key takeaway of the toolkit is its dual focus on technical competencies and 
personal growth. While the program equips participants with the hard skills necessary to 
succeed in business, such as budgeting, marketing, and risk management, it equally 
emphasizes soft skills like problem-solving, teamwork, and resilience. This balanced 
approach recognizes that successful entrepreneurship requires both technical expertise 
and the ability to navigate challenges with creativity and determination. 

For Youth Workers, the toolkit serves as more than just a guide; it is a professional 
development resource. By engaging with the materials, Youth Workers enhance their 
own knowledge and teaching practices, enabling them to mentor participants more 
effectively. The structure and content of the toolkit also encourage collaboration among 
Youth Workers, fostering a sense of community and shared learning that extends beyond 
individual programs. 

The Toolkit for Youth Workers is a robust and versatile resource that embodies the 
values of empowerment, inclusivity, and innovation. It equips Youth Workers with the tools 
to guide young participants in unlocking their potential, fostering entrepreneurial mindsets, 
and achieving personal and professional growth. By addressing both the technical and 
human aspects of entrepreneurship, the toolkit lays the foundation for a generation of 
resilient, adaptable, and creative entrepreneurs who are prepared to contribute 
meaningfully to their communities and beyond.  

The Toolkit for Youth Workers is a catalyst for transformation, inspiring 
Youth Workers and participants alike to envision and realize a brighter, more 

entrepreneurial future. 

 

110 

 


	GROWTH – Toolkit for Youth Workers 
	Introduction 
	Objectives 
	Our Partnership 
	Our way of work 
	Context of the GROWTH – Toolkit for Youth Workers and for Youth Organisations 
	Educational Unit N. 1 – Entrepreneurship and Industry Trends 
	Unit Overview 
	Learning Objectives 
	Targeted Skills and Competencies 
	Total time of delivery: 7 hours and 10 minutes. 
	Module 1: Introduction to Entrepreneurship 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 60 minutes. 

	Module 2: Identifying Industry-Specific Opportunities 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 

	Module 3: Understanding and Analyzing Industry Trends 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 

	Module 4: Staying Updated on Industry Trends 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 75 minutes. 

	Module 5: Case Studies of Successful Entrepreneurs 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 85 minutes. 

	Module 6: Reflection and Application 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 


	Educational Unit N. 2 – Developing Entrepreneurial Skills 
	Unit Overview 
	Learning Objectives 
	Targeted Skills and Competencies 
	Total time of delivery: 7 hours and 45 minutes. 
	Module 1: Introduction to Core Entrepreneurial Skills 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 60 minutes. 

	Module 2: Business Management and Planning Skills 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 65 minutes. 

	Module 3: Communication and Negotiation Skills 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 60 minutes. 

	Module 4: Critical and Creative Thinking 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 

	Module 5: Time Management and Organizational Skills 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 

	Module 6: Resilience and Stress Management 
	Learning Objectives 
	Learning activities  
	Tools/Instruments  
	E-Resources 
	Total time of delivery: 70 minutes. 

	Module 7: Sales and Customer Relations Skills 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 


	Educational Unit N. 3 – How to Identify Business Ideas and Opportunities 
	Unit Overview 
	Learning Objectives 
	Targeted Skills and Competencies 
	Total time of delivery: 5 hours and 40 minutes. 
	Module 1: Understanding Market Needs and Gaps 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 65 minutes. 

	Module 2: Brainstorming Techniques for Idea Generation 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 

	Module 3: Assessing Feasibility and Viability of Ideas 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 65 minutes. 

	Module 4: Conducting Market Research 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 

	Module 5: Opportunity Recognition and Decision-Making 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 


	Educational Unit N. 4 – Skills for Business Planning and Strategy 
	Unit Overview 
	Learning Objectives 
	Targeted Skills and Competencies 
	Total time of delivery: 5 hours and 45 minutes. 
	Module 1: Introduction to Strategic Business Planning 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 65 minutes. 

	Module 2: Market Analysis and Segmentation 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 

	Module 3: Competitive Analysis and Differentiation Strategies 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 

	Module 4: SWOT Analysis and Business Assessment Tools 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 

	Module 5: Risk Assessment and Resilience in Strategy 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 


	Educational Unit N. 5 – Marketing and Customer Engagement Skills 
	Unit Overview 
	Learning Objectives 
	Targeted Skills and Competencies 
	Total time of delivery: 5 hours and 25 minutes. 
	Module 1: Introduction to Community-Centric Marketing 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 65 minutes. 

	Module 2: Understanding Customer Demographics 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 65 minutes. 

	Module 3: Cultural Awareness in Marketing 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 65 minutes. 

	Module 4: Building and Sustaining Customer Relationships 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 65 minutes. 

	Module 5: Utilizing Customer Feedback for Marketing Improvement 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 65 minutes. 


	Educational Unit N. 6 – Financial Management and Funding Skills 
	Unit Overview 
	Learning Objectives 
	Targeted Skills and Competencies 
	Total time of delivery: 5 hours and 45 minutes. 
	Module 1: Introduction to Financial Management 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 65 minutes. 

	Module 2: Introduction to Financial Management 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 

	Module 3: Funding Options and Strategies 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 

	Module 4: Financial Risk Assessment and Compliance 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 

	Module 5: Decision-Making with Financial Data 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 


	Educational Unit N. 7 – Integration of Technology and Digital Tools 
	Unit Overview 
	Learning Objectives 
	Targeted Skills and Competencies 
	Total time of delivery: 5 hours and 45 minutes. 
	Module 1: The Role of Technology in Modern Business 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 65 minutes. 

	Module 2: Selecting the Right Digital Tools 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 

	Module 3: E-Learning Tools for Business Development 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 

	Module 4: Online Collaboration and Networking Tools 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 

	Module 5: Adapting to Technological Trends and Innovation 
	Learning Objectives 
	Learning activities  
	Tools/Instruments 
	E-Resources 
	Total time of delivery: 70 minutes. 


	Evaluation Grids 
	Purposes 
	Methodology 
	Scoring System 
	Universal Evaluation Grid 
	Optional Unit-Specific Section Template 

	Participants Self-Assessments Questionnaires 
	Purpose 
	Methodology 
	Initial Self-Assessment Questionnaire 
	Final Self-Assessment Questionnaire 

	Conclusions 


